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For Energy Circle PRO Customers
Weekly: Wednesdays at 5PM Eastern

Open to the Community (and Free!)
First Wednesday of the Month at 5PM Eastern

Past Webinar Topics
Third Party Reviews: How to Ride the Wave 

Email in Your Marketing Mix: Beyond the Newsletter

All Things New and Google: Latest Changes to Google+

Search Engine Optimization Fundamentals

Google Analytics in 15 Minutes per Week

Solving the Fresh Content Challenge on Your Website
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Energy Circle PRO Blog & Newsletter

Friday, February 21, 2014



Peter Troast
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Founder/CEO of Energy Circle

Energy Circle PRO Web platform & 

marketing services for home 

performance, HVAC, insulation 

contractors and auditors in 47 states

Aggregate data from pool of 275 

opted in companies

Linked In: Peter Troast

Twitter: @EnergyCircle

G+: Energy Circle

Facebook: Energy Circle
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For BPI CEU’s

Pay Attention 

Beware of Multitasking
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What We’ll Cover Today

The Unique Challenge of IAQ Marketing

Segmentation for IAQ

Timing Your IAQ Outreach

Proven Marketing Tactics for IAQ

Getting Started

Focus is on New Customer Acquisition
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Current Situation 

Growing Body of Research: Home Performance 
Improvements = Better Health

Medical Profession Starting to Understand

Homeowners do Not Connect Health Concerns 
with Home Performance Improvements

The “Stimulus” for Health Concerns is all Over 
the Map

IAQ Customers are Motivated
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Implications of “Indirect” Nature of IAQ & HP

Creating vs reacting to demand

Education is critical

Disconnect: my home may be making me sick

Lay a foundation now for the future

Strong communications efforts are working!
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Who Are the Best Prospects for 
Indoor Air Quality Services?

(aka Segmentation)
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Best IAQ Segments

Everyone that Breathes...(maybe)

Families with Children (asthma)

Female decision maker dominant?

Elderly

Known building stock or location

Mold/moisture

Radon area

Basement Type

Age of mechanicals

Allergy sufferers (via medical partner)
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Step 1--A Diagnostic Service
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Add IAQ Testing 
1. As a New Offering, or 

2. As Part of Your Standard Energy 
Audit
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Past IAQ Webinars
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Past IAQ Webinars

25

Friday, February 21, 2014



Friday, February 21, 2014



DATE

Air Advice Testing
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State of Our Indoor Air Report, 2007
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Air Advice. Based on 49,130 tests.
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Developing an IAQ 

Content Strategy
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Google 
Loves 

Content

Authority
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Content “as a system”
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Ideally: Dedicated Pages for Key Services
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Logical, Clear Structure

Indoor Air Quality

Mold 
Testing

Volatile 
Organics

Duct 
Testing

Combus-
tion

Safety

links
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Most Important: IAQ Related Content
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• The Effects of Mold

• Your House, Your Kids and Asthma

• Low Levels of Carbon Monoxide--Are You Safe?

• The Air in Your House--Where’s it Come From?

• Why Mold Remediation Might Not Be Enough

• Is Your House Making You Sick?

• Pests in Your Walls--Not Just an Annoyance

• Getting Found = Having Content
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Everything Counts

Short blog or news post

Long blog or news post

New Testimonial

New Case Study

New Service Description

“House of Horrors” Gallery

Questions & Answers
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Social Media
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Facebook is Ideal
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Comments Like This: Priceless
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YouTube & Video Storytelling
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Social Ads: Incredible Targeting
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The Opportunity in 

Paid Search 

(Adwords, PPC)
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Low Volumes But Many Search Terms

indoor air quality

indoor air

mold

mold remediation

mold removal mold testing

asthma causes of asthma

off gassing

home mold removal

wet basement

air filters

air purifiers

allergies

indoor air pollution

radon

asbestos
indoor air quality testing
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A Peek into Paid Search
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Speaking, Presentations, PR 

& Community Outreach
(including medical community)
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High Value in Single Community Focus

Word of Mouth Spreads Faster in Connected Communities

Proper Targeting = Better Conversion

Similar Housing Stock

The Power of Multi-touch Marketing (7x Rule)

from Neighbors

in the Paper

at a Community Event

Etc
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What You Need to Get Started

A good presentation--Are Our Houses Making 
Us Sick?

A page on your site about your speaking 
capabilities

A short video of you speaking that shows 
you're not boring

An outreach program to build awareness of 
your availability.
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Who Will Listen?
Charitable Organizations

IAQ Assessment Auction Donations

Community Support Groups

Junior League

Habitat for Humanity

Business Networking Organizations

Environmental Groups

Sustainability Committees

Town Committees

Tweet Ups

Create Your Own Community Retrofit Project

46

Friday, February 21, 2014



DATE

PR/Earned Media

Earned media (or free media) refers to 

favorable publicity gained through 

promotional efforts other than advertising.
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Reaching Out to Medical Community
They’re Hard to Reach...

Build a List of Asthma & Allergy Docs

Drive by visits

Literature Drops (simple brochure)

Mailings (easily targeted)

Offer Free Test for Office Staff

Newsletter for Waiting Rooms
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What We Recommend 
Segment your Targets

Get Health/Indoor Air Content on Your Site

Integrate in Social Media

Make it Part of  Your Community Outreach

Test Building Medical Relationships

Future Topics
Air Quality Upsell Opportunities--ERV, HRV

Medical Referral Case Studies 
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Contact

Peter Troast
Energy Circle

207.847.3644

peter@energycircle.com
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For BPI CEU’s

Send Your BPI Number to:

ceu@energycircle.com
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RapLeaf--Append Your Data
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