
5PM Eastern Wednesdays

04.09.14 Engaging Customers Through Social 
Media Part 2--Google+

04.16.14 Taking Customer Engagement to the 
Next Level

04.23.14 The CHERP Community Home Energy 
Retrofit Phenomenon w/Devon Hartman 

04.30.14 Pay-per-Click & Call Rail Tracking:  How 
adding a campaign can rock your world
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All EnergyCircle Systems Updated
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Engaging Customers Through Social Media:

Google+

with Jeremy Begley of Nat’l Heating & Air

Energy Circle PRO Webinar Series

April 9th, 2014
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Welcome Back Jeremy Begley!
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• National Heating & Air

• Cinci Energy

• Credentials out his ....

• Social media maven

• Bengals freak
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Major Trends Across All Social Media
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Increasingly 

...Visual

...Mobile

...Short

...about Storytelling 
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The Big 5
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Platform Purpose Strategy Priority

Facebook Consumer Awareness/
Conversion

Steady stream of interesting visual 
content, engagement boosting posts with 

paid
High

Google+ Places Rank, Link Value Regular posting for links, reviews High

Twitter Peer to peer; local 
engagement*

Post through FB, helps keep FB mobile 
friendly; serves dual purpose Optional

LinkedIn
Peer to peer; B2B 

relationship bldg, new 
publishing plat.

Group Engagement and Targeting Medium

Pinterest
Consumer Awareness/
Highly Dependent on 

Visuals
Beauty Shots Optional*
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Shorter Facebook Posts are Better According to 
This Research from Buddy Media (77 characters)
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Simple Seems to be Better
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Let’s Talk Google+
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formerly Google Places

Critical Link in Pin Search 
Results

Importance for Organic 
Ranking

Most Critical Online Reviews

May exist even if you haven’t 
set it up

Priority	
  2
Google+ Local vs Google+ Business

Social--Posts, Circles

New and Cutting Edge

Will Eventually Merge with 
Google+ Local Page

Easy to Set Up

Low - No Engagement is 
OK

Serious search juice

Merger Process is Underway
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Merged “Social” Page
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Unmanaged Google+ Page
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The Page is 
Not as Important 

as the Data
(it goes everywhere)



DATE

More Categories But...
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Google+
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New: Mother of All Review Dashboards
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New: Mother of All Review Dashboards
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The Social Side of Google+
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Social Layer of Everything Google

Even More Visual Than Facebook

Forced March to Social

Value of Links

Critical Importance of Reviews

The Data is More Important Than the Page
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Google+‘ers Doing it Right
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