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Recent & Upcoming Webinars

March 9 — Looking at HVAC and Home Performance Brand Types: Are You Stuck in the 
Sea of Sameness?

March 16 — Why Do Some Blogs Catch Fire? Common Threads of Popular, Readable 
Content

March 30 — The Recruiting Challenge: Why Your Brand Matters

April 6 — Capturing Lightning in a Bottle: How to Target Electrification Customers

April 20 — Local Service Ads: Overhyped or a “Google Guaranteed” Success? With 
Special Guest Paid Search Manager Cassandra Hutcheson
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DEFINING “CATCH FIRE”: VIRAL vs ALGORITHMIC

DATA WE EVALUATED

EIGHT KILLER EXAMPLES

PATTERNS, TAKEAWAYS, LESSONS FOR REPEATABILITY
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What We’ll Discuss
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DEFINING “CATCH FIRE”: 
VIRAL vs ALGORITHMIC 
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How Does a Blog Post “Catch Fire?”

VIRAL

Traffic comes primarily from 

sharing

Topic People are Motivated to Share
Exponential Like a Virus 

ALGORITHMIC

Traffic comes from organic 

search

Topic Gains Popularity
Google Trusts the Post

Google Trusts the Website & Entity
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Expertise—Authority—Trust (EAT)

TRUSTED
WEBSITE

RELEVANT
CONTENT

MORE
TRAFFIC
AKA GOOGLE LOVE

+ =

E-A-T
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EIGHT KILLER EXAMPLES 
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Data We Evaluated

1. Publish Date
2. Total Page Views
3. % of Total Site Page Views
4. Average Time on Page
5. Bounce Rate
6. Backlinks
7. Flesch Reading Ease Score
8. Reading Level
9. Featured Snippet
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Data We Evaluated

1. Publish Date
2. Total Page Views
3. % of Total Site Page Views
4. Average Time on Page
5. Bounce Rate
6. Backlinks
7. Flesch Reading Ease Score
8. Reading Level
9. Featured Snippet

Traffic that lands 
and leaves from one 
page
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Data We Evaluated

1. Publish Date
2. Total Page Views
3. % of Total Site Page Views
4. Average Time on Page
5. Bounce Rate
6. Backlinks
7. Flesch Reading Ease Score
8. Reading Level
9. Featured Snippet

Links to post on 
other websites
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Data We Evaluated

1. Publish Date
2. Total Page Views
3. % of Total Site Page Views
4. Average Time on Page
5. Bounce Rate
6. Backlinks
7. Flesch Reading Ease Score
8. Reading Level
9. Featured Snippet

Sophistication of the 
writing
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Data We Evaluated

1. Publish Date
2. Total Page Views
3. % of Total Site Page Views
4. Average Time on Page
5. Bounce Rate
6. Backlinks
7. Flesch Reading Ease Score
8. Reading Level
9. Featured Snippet
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“What is Dirty Sock Syndrome & How Do I Fix It?”

Published: June 9, 2019
Total Page Views: 30,791
% of Total Site Page Views: 9.85%
Average Time on Page: 7:45
Bounce Rate: 90.51%
Backlinks: 32
Flesch Reading Ease Score: 65.6
Reading Level: 8th & 9th grade
Featured Snippet: Yes
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“How Is Insulation Installed in Existing Walls?”

Published: July 14, 2020
Total Page Views: 21,559
% of Total Site Page Views: 31%
Average Time on Page: 6:55
Bounce Rate: 81.55%
Backlinks: 14
Flesch Reading Ease Score: 54.5
Reading Level: 10th to 12th grade
Featured Snippet: Yes
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“Should I Leave the Furnace Fan On All Winter?”

Published: December 21, 2018
Total Page Views: 34,852
% of Total Site Page Views: 17.8%
Average Time on Page: 7:03
Bounce Rate: 95.51%
Backlinks: 11
Flesch Reading Ease Score: 74.2
Reading Level: 7th grade
Featured Snippet: No
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“Replacing an AC Fan Motor — How Much Will It Cost?”

Published: June 27, 2017
Total Page Views: 114,983
% of Total Site Page Views: 23.7%
Average Time on Page: 6:28
Bounce Rate: 83.27%
Backlinks: 87
Flesch Reading Ease Score: 54.3
Reading Level: 10th to 12th grade
Featured Snippet: No
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“Outside AC Unit Won't Turn On? What to Do Before Calling for 
Repairs”

Published: December 4, 2015
Total Page Views: 1,305,422
% of Total Site Page Views: 20.8%
Average Time on Page: 8:02
Bounce Rate: 91.31%
Backlinks: 40
Flesch Reading Ease Score: 74.8
Reading Level: 7th grade
Featured Snippet: Yes
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“This Is Why You Should Seal Your Crawl Space”

Published: March 13, 2018
Total Page Views: 19,986
% of Total Site Page Views 10.63%
Average Time on Page: 3:45
Bounce Rate: 90.19%
Backlinks: 15
Flesch Reading Ease Score: 67.2
Reading Level: 8th & 9th grade
Featured Snippet: No
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“Adding a Second Return Is Almost Always a Good Idea”

Published: June 15, 2016
Total Page Views: 42,521
% of Total Site Page Views: 15.9%
Average Time on Page: 5:56
Bounce Rate: 93.10%
Backlinks: 20
Flesch Reading Ease Score: 68.1
Reading Level: 8th & 9th grade
Featured Snippet: Yes
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“What Happens When You Sell or Buy a Home with Solar Panels”

Published: June 5, 2019
Total Page Views: 27,808
% of Total Site Page Views: 3.67%
Average Time on Page: 8:32
Bounce Rate: 70.28%
Backlinks: 30
Flesch Reading Ease Score: 61.4
Reading Level: 8th & 9th grade
Featured Snippet: No
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PATTERNS, TAKEAWAYS, LESSONS FOR 
REPEATABILITY 
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• Trusted Content translates to Trusted Website/Entity

• Rising tide lifts all boats - more overall website traffic will boost your 
overall organic rankings

• CTR, Backlinks, Time on Site, and other metrics for your website can 
affect both organic and local search (GMB) rankings

• Increases the odds that when someone inside your service area does 
search for a keyword you now rank for, they’ll discover your business

Traffic Outside Your Service Area 

24

Why Should You Care?
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• Success can take time—some took years to gain steam

• “Long arm of content”—content written YEARS ago can pay off 
consistently for a long time - several are peaking now and require no 
additional work once they’re publish

• 6 of 8 blog titles are questions asked in very homeowner-like language

• No significant correlation with Reading Levels

Takeaways
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• Focus on user intent: What problems or issues are homeowners trying to solve?

• Specific is OK—secondary topics have less competition

• At Bats Matter—be patient and keep writing quality content!

• Keyword research tools are about the past—they’re a guide to interest. (And 
what all the other sheep will follow.)

• Where do the best topic ideas come from?

◦ Questions customers are asking

◦ News and current events (solar buying & selling aligned with housing 
market)

◦ First mover advantage on emerging topics—and anticipating the homeowner 
mindset
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Why Our Batting Average is High



4/6/22

QUESTIONS?

Peter Troast
peter@energycircle.com

207.847.3644
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mailto:peter@energycircle.com

