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Upcoming Webinars

Wednesday, 6/24, 5PM eastern 
What Are the Benefits of a Peer Group?  

Wednesday, 7/1, 5PM eastern  
How to Own Your Solar Lead Generation Strategy in Our New Low-
Touch World 

Wednesday, 7/8, 5PM eastern  
Getting the Most from Video: Ways to Maximize Reach   

Wednesday, 7/15, 5PM eastern  
Fake Companies and Fake Reviews: The Rise of SPAM & How to 
Fight It 

Tuesday 7/21, 3PM eastern  
Special Webinar with Pearl Home Certification: Healthy Homes Marketing 
& Communications with Kevin Brenner & Elena Chrimat
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YOU’VE CREATED SOME VIDEO. HOW DO YOU GET IT 
SEEN? (AKA VIDEO MARKETING) 

TOWARD A COMPREHENSIVE VIDEO MARKETING 
STRATEGY  

EXPECTATIONS ON VIEW VOLUME & COST  

MODULAR VIDEO THINKING FOR MAXIMUM FLEXIBILITY 
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What We’ll Discuss
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“Video marketing is a strategic marketing approach 
that involves creating and sharing video content with 
the goals of attracting, retaining, and converting a 
defined audience of viewers.”  

Many marketers know they should be 
using video strategically, but often 
create video content simply to check off a box.
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Video Marketing vs Production
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Brand Videos 
Company Story, Company Culture, Training in Process, Team Members 
Product/Service Videos 
How Heat Pumps Work, Battery Storage, Energy Audits 
Expertise Videos 
Infrared Thermography, Building Science, Solar Sizing 
Explainer Videos 
House as a System, Solar Install Process, Answers to Common Questions, Energy Audit Process 
Case Study Videos 
The Jones Project 
Customer Testimonial Videos 
Happy Clients Tooting Your Horn 

Customized Sales Videos 
Proposal Walk Through 
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Video Types
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Company Story: BRAND
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COVID Messaging: BRAND & TRUST
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Critical Landing Pages: CONVERSION
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On Blog Posts: EXPLAINER
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In Google My Business Posts
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On Your YouTube Channel
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In Organic Brand Search
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YouTube Pre-Roll
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Facebook Stream
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A Comprehensive Video Marketing Strategy

Website 
Engagement & 

Conversion
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A Comprehensive Video Marketing Strategy

Facebook 
Audience Building

Facebook 
Awareness 
& Lead Gen

YouTube Awareness 
& Lead Gen

Google My  
Business Engagement

Website 
Engagement & 

Conversion

Search Engine 
Optimization

Google Ads 
Awareness & 

Lead Gen

Broadcast Awareness 
3rd Party  

Streaming Ads
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Approx. Reach of Different Channels

Video Type Placement Promotion Cost/Mo ~Views/Mo

Company Story Homepage None None 30

Explainer
Service Landing 

Page
PPC, SEO None* 200

Sitewide Portfolio Across Website None None 100

Facebook/
Instagram

FB, IG, Messenger, 
Audience Network

Video Views Goal $49.72 4122

Facebook/
Instagram

FB, IG, Messenger, 
Audience Network

Traffic Goal $101.66 492

YouTube Ad YouTube
Skippable Video 

Ads
$152.33 7243
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Approx. View Volume of Different Channels

Video Type Placement Promotion Cost/Mo ~Views/Mo

Company Story Homepage None None 30

Explainer
Service Landing 

Page
PPC, SEO None* 200

Sitewide Portfolio Across Website None None 100

Facebook/
Instagram

FB, IG, Messenger, 
Audience Network

Video Views Goal $49.72 4122

Facebook/
Instagram

FB, IG, Messenger, 
Audience Network

Traffic Goal $101.66 492

YouTube Ad YouTube
Skippable Video 

Ads
$152.33 7243 $0.02

$0.21

$0.01
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Portfolio Approach Works
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Facebook Ad Placement Options
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YouTube Ad Types



Modular Video 
Thinking
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Video Serves Multiple Marketing Objectives

Goal Details Example

Lead Gen
Promotions 

Calls to Action 
Gated Content

Email Collection pre roll

Conversion Boost Conversion % Landing Pages

Awareness/Education
of Company 

of Service 
of Problem

Long form storytelling—
i.e. whole house 

perspective

Audience Building Custom Audience Building 
Diversifying Demgraphics

Facebook Campaigns

Search Engine Optimization Brand SERP Domination 
Keyword Rankings

Company search  
page real estate 

Traffic drivers

Preference/Trust Why Your Company?
Customer Testimonials 

Case Studies

Closing the Sale Explainers Proposal Video



QUESTIONS? 

Peter Troast 

peter@energycircle.com 

mailto:peter@energycircle.com

