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VIDEO PRODUCTION VS VIDEO MARKETING 

TYPICAL VIDEO TYPES IN HP, HVAC, SOLAR  

VIDEO’S ROLE IN THE SALES FUNNEL 

SPECIFIC TACTICS & EXAMPLE RESULTS 

ON SITE CONTENT 

YOUTUBE CHANNEL  

YOUTUBE ADVERTISING 
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What We’ll Discuss

1

2
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FACEBOOK VIDEO ADVERTISING 

VIDEO FOR AUDIENCE BUILDING 

GOOGLE MY BUSINESS 
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Future Topics: Video SEO, Simplifying Production 
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• Nearly 50% of internet users look for videos related to a product or 
service before a purchase. (Google) 

• Facebook videos receive 135% more organic reach on average than a 
Facebook photo. (Social Bakers) 

• Including video on landing pages can increase conversion rates by 
80%. (Unbounce) 

• Searches related to “how to” on YouTube have grown 70% year on 
year. (Google)
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As If You Needed To Be Convinced
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“Video marketing is a strategic marketing approach 
that involves creating and sharing video content with 
the goals of attracting, retaining, and converting a 
defined audience of viewers.”  

Many marketers know they should be 
using video strategically, but often 
create video content simply to check off a box.
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Video Marketing vs Production
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Maximizing Video Reach

Facebook Ads

Facebook Posts

InstagramYouTube  
Channel

YouTube Ads

Google My  
Business

Website Organic Search

TV Ads



TYPES OF VIDEO’S IN SOLAR, 
HOME PERFORMANCE, HVAC 
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Brand Videos 
Company Story, Company Culture, Training in Process, Team Members 
Product/Service Videos 
How Heat Pumps Work, Battery Storage, Energy Audits 
Expertise Videos 
Infrared Thermography, Building Science, Solar Sizing 
Explainer Videos 
House as a System, Solar Install Process, Answers to Common Questions, Energy Audit Process 
Case Study Videos 
The Jones Project 
Customer Testimonial Videos 
Happy Clients Tooting Your Horn 

Customized Sales Videos 
Proposal Walk Through 
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Video Types



VIDEO’S ROLE IN THE  
SALES FUNNEL 
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Awareness: A Top of the Funnel Challenge 

Top of  
Funnel

Bottom of  
Funnel

Middle of 
Funnel

Intros & Getting Attention 
Brand Videos 
Product/Service Videos 

Building Trust 
Testimonial Videos 
Case Study Videos 
Expertise Videos

Sealing the Deal 
Process Explainer Videos 
Proposal Videos 



ONSITE CONTENT 
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Home Page Lead
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Conversion (Landing) Pages
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Wistia Data
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Wistia Calls to Action



YOUTUBE CHANNEL 







ADS ON YOUTUBE 
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Ads on YouTube Videos



FACEBOOK ADVERTISING & 
AUDIENCE BUILDING 
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Facebook Video Ads
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Typical Facebook Video Results
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Utilizing Custom Audiences

Upload List 
(email or phone)

Matches in 
Facebook

Lookalikes
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Audience Building Power of Video

Orig Email List 1904

Lookalikes (Geo & Age) 75,000

Video Views (> 3 seconds) 10,271

Time Period 2 Weeks

Investment $200
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Retargeting Power of Video

Web Visitors 180 Days 6056

Lookalikes (Geo & Age) 3,000,000

Video Views (> 3 seconds) 15,532

Time Period 1 Month

Investment $207



GOOGLE MY BUSINESS 





QUESTIONS? 

Peter Troast 
peter@energycircle.com 

207.847.3644 
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