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Upcoming Webinars

January 20 - Video Marketing: Does It Belong in Your Marketing Mix—and 
Where? 


January 27 - Newly Accessible Streaming Services: Should You Be Using Spotify, 
Hulu, & More for Marketing?


February 3 - What Are You Planning for 2021?  An Expert Contractor Panel 


February 10 - Marketing Heat Pumps: What Keyword Search Data Tells Us About 
the Consumer Mindset


February 17 - What Makes Effective Video Content?—a Live Critique with PT and 
Jake
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STREAMING SERVICES—WHAT DO WE MEAN?


EXAMPLE FORMATS & CREATIVE APPROACHES


TYPES OF MARKETING OBJECTIVES BEST SUITED TO 
STREAMING 


WHAT TO EXPECT FOR COSTS 
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What We’ll Discuss

1

2

3

4



1/27/21 7

YOU NEED TO BE DOING VIDEO
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YOU NEED A VIDEO  
STRATEGY TIED TO YOUR GOALS


(oh, also, people prefer it)



STREAMING SERVICES—
WHAT DO WE MEAN?
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Prominently on Your Website


Google My Business Posts


YouTube Channel 


Facebook Video Ads


YouTube Video Ads


Hulu


YouTube TV


Pandora


Spotify


Podcast Advertising


Spectrum Reach
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Routine Organic

Standard Video Advertising

Streaming Advertising
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Spotify Audio + Banner or Video
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Pandora: Audio + Banner or Video
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Podcast Ad Networks
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Hulu Advertising
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Cable/Media Companies
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Seen This? Ad Inventory for the Taking!
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Increasingly Self Serve
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Music Genre Just One Type of Targeting



Spotify Podcast  
Targeting



EXAMPLE FORMATS AND 
CREATIVE APPROACHES
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Most Formats

15 seconds 

30 seconds


aka Wicked Short



MARKETING OBJECTIVES 
BEST SUITED TO 

STREAMING
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Video at Every Stage of the Funnel�

Top of 

Funnel

Bottom of 

Funnel

Middle of

Funnel

Intros & Getting Attention

Brand Videos

Product/Service Videos


Building Trust

Testimonial Videos

Case Study Videos

Expertise Videos

Sealing the Deal

Process Explainer Videos

Proposal Videos
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Company Message: Agatha’s Insulation: Family Owned, Family Values


Company Message: Henry’s HVAC: Here for You, 24/7


Product: Heat Pumps Work to -14 Degrees


Product: Whole House Ventilation Protects Your Family’s Health


Service: Get Your Home Tested with Our Healthy Home Assessment


Promotion: Solar Tax Credits Extended


Promotion: Year Round Heat and Air Peace of Mind for $19.99/Month  


Time Sensitive: It’s Ice Dam Season
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It’s about AWARENESS



WHAT TO EXPECT  
FOR COSTS
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Increasingly Accessible 

$1000-$2500/mo

$250/campaign, ad set
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• If already using TV or Radio, shift some budget to 
streaming


• If high level awareness building fits with your 
objectives, use streaming as part of your mix


• Try lower cost audio options like Spotify & Pandora 
first


• Be clear about how you’ll measure success
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Our Recommendations

peter@energycircle.com



QUESTIONS?


Peter Troast


peter@energycircle.com


mailto:peter@energycircle.com

