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Upcoming Webinars

 February 17 - What Makes Effective Video Content?—a Live Critique


February 24 - Marketing Heat Pumps: What Keyword Search Data Tells Us About the 
Consumer Mindset


March 3 - The State of Third Party Reviews in 2021


March 10 - Understanding How Google Sees E-A-T (Expertise, Authority, Trust) 


March 17 - Should Bing Be Part of Your Search Marketing Program?


March 24 - Search Volume Growth in Battery Storage and EV Charging


March 31 - Maximizing Review Content on Your Website
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Last Week on Heat Pumps
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Brief Reminder—The Reasons Why Third Party 
Reviews are So Critical


Before We Talk Google—Do the Others Matter 
Anymore?


The Latest on Google Reviews 
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What We’ll Discuss

1

2

3



BRIEF SUMMARY:


WHY THIRD PARTY REVIEWS 
MATTER SO MUCH
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Online More Trusted Than Personal
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Local Pack Ranking Factors
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Top GMB Conversion Factors
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Ranking Factor for Local Services Ads



BEFORE WE TALK GOOGLE:  
DO THE OTHERS MATTER 

ANYMORE?
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Yelp in Decline
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Facebook: Recommend Yes or No
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Determine Your Own Priorities

BBB

Angie’s

FB

Yelp
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“Reviews from the web” in Decline?

Within Google My 
Business Panel



THE LATEST IN GOOGLE REVIEWS:  
CONTENT OVER QUANTITY
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Our Guidance—Google Review Quantities

Solar 50+ 100-200

HVAC 40+ 100

Home Performance 25+ 60-80

Insulation 15+ 50

Builder 10+ 30

Remodeler 25+ 50

June 2019 January 2021
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Google Quantity & Ranking



Keywords in Reviews  
Drive Local Pack  

& Organic Rankings
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Review Content Matters More

 About the Customer Experience


Great work from a great company! Very professional 
and responsive!


Great quality work. Very competitive pricing. 
Management and all employees are polite and 
willing to help you. PROFESSIONAL operation
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Review Content Matters More

 About the Customer Experience


Great work from a great company! Very 
professional and responsive!


Great quality work. Very competitive 
pricing. Management and all 

employees are polite and willing to 
help you. PROFESSIONAL operation


Experience AND the Work


They are a very professional 
organization. I can tell immediately that 
the extra insulation they placed in the 
attic is doing its job by reducing our 

utility bills.


We hired ______ to encapsulate our 
crawlspace about 5 years ago. They did 
a fantastic job. The house is warmer and 

the crawl space is clean and dry with 
no condensation problems. This was 
one of the best decisions we made for 

our home.
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Ranking Value—Comments & Responses

Ranking Value

No Ranking Value



MORE AND MORE  
STRUCTURED DATA WITHIN 

REVIEWS
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Structural Attribute Prompts

1-2 Stars4-5 Stars
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Where Structural Attributes Appear
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Places Topics
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Sort by Topic
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Service Category Attributes

HVAC Electrician

No Solar, No Insulation. Yet.
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Building Up a Rich “Entity Profile”

Google Entity 
(Your Company)

Keywords, 
Attributes 

Topics, Services
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Advanced Review Keyword Analysis



3/3/21

We are especially interested in your feedback on:


• Whether your home felt more comfortable after the job


• If you noticed a change in the quality of the air inside your home


• If your home is quieter than before


• If temperatures throughout your house seem more even
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Using Prompts 



THANK YOU! 
QUESTIONS?


 


 
  

Peter Troast

peter@energycircle.com


207.847.3644


mailto:peter@energycircle.com

