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Growing Demand for Price/Cost Information 

The Case for a Price Transparency Strategy 
—Keyword search data 
—Google Ads performance 
—Landing Page improvements 

Examples: Just How Transparent Do You Have to Be? 

Steps You Should Take  
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What We’ll Discuss
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GROWING DEMAND FOR 
PRICE/COST INFORMATION 



Top Solar 
Search Queries 

12/18-11/19
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People Also Asked Data







Talking about Cost 

= 
Exposing Real Prices 

(but it can)



POLL 



THE DATA CASE FOR A PRICE 
TRANSPARENCY STRATEGY 
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Impact of Adding Financing Copy

Conversion Rate: +146%
Pages/Visit: +26%
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Cost Copy = Improved Ads 
Performance

Click Through Rate: +60%

Impressions: +44%

Session Duration: +2,327%
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Ad Copy with Cost Language

With Cost Copy 
14.67%

Without Cost Copy 
7.76%
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Click Volume: +141%

Click Through Rate: +121%

Cost Copy = Improved Ads 
Performance
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Adding Cost-Related Headlines

Conversion Rate: +100%

Pages/Visit: +77%

Session Duration: +2,327%



EXAMPLES:  
JUST HOW TRANSPARENT DO 

YOU HAVE TO BE? 













STEPS YOU SHOULD TAKE 
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• Assess Competitive Landscape 

• Determine Your Price Transparency Strategy 
Discuss costs but don’t expose #’s 
Expose #’s with caveats (starting at…) 
Detail your pricing approach 
Other Ways to Save information (financing, rebates) 
Aggressively attack the fallacy of online pricing 
Use a calculator 

• Inventory Your Cost/Price/Financing/Incentive Copy 
Financing section? 
Do key service pages reference cost? 
Calls to Action and Page Headlines 
Metadata 

• Integrate Cost-related Messaging in Advertising 
Google Ads 
Facebook 
All advertising channels

27

Taking Stock/Next Steps
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