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Upcoming Webinars

June 2 -  Marketing Electrification: How to Target the Anti-Fossil Fuel Audience 

June 9 -  Update from Washington on Hope for Homes Legislation with Kara Saul-
Rinaldi 

June 16 -  Overcoming the Hiring Challenge: The Role Marketing Can Play 

June 23 -  Healthy Homes Post-COVID: Did Anything Change? 

June 30 -  How the New Apple iOS Privacy Update May Impact Marketing
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What We’ll Discuss

1

2

3

DOES YOUR WEBSITE TELL A COMPELLING STORY? 

ELEMENTS OF A KILLER CAREERS PAGE  

MARKETING TACTICS TO SUPPORT RECRUITING  

SHOULD YOU USE APPLICANT TRACKING OR 
RECRUITING MANAGEMENT SOFTWARE? 
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DOES YOUR WEBSITE TELL A 
COMPELLING STORY? 

(aka serve the prospective employee audience)
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Who is Your Website For? (Personas)

Buyer Personas

Ideal Employee Profile
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Differentiated Story
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Differentiated Story
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Differentiated Story
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Are You Memorable?
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FIRST THINGS FIRST:  
A KILLER CAREERS PAGE
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Long Form  
Careers Page



Long Form  
Careers Page



} 1
Image infers tech 

orientation 

2
Benefits 

prominent 

3
Capture general 

interest 



}
4

Current  
positions 

 

5
Employee 
testimonial



}

6
Excellent team 
photography 

7
Differentiate on 

mission 
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A HIGH QUALITY APPLICANT 
EXPERIENCE 

(without unnecessary friction)
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Make Applying Easy
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Frictionless Process

Landing Page Application Response
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MARKETING TACTICS TO 
SUPPORT RECRUITING
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Use Google Posts

Simple, no-cost promotions 

Likely place for applicants to 
check you out 
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Facebook Advertising
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Understanding Facebook Restrictions
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Facebook Results
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Paid Search—Google
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Paid Search

Insulation Careers 
Budget: $65/week 

150 Impressions/week 
Click Through Rate: 5% 

8 Clicks 
Cost per Click: $7.85

HVAC Careers 
Budget: $400/week 

941 Impressions/week 
Click Through Rate: 3.5% 

33 Clicks 
Cost per Click: $12
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Google Display Advertising
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POWER OF APPLICANT 
TRACKING/RECRUITING 

MANAGEMENT SOFTWARE
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Many Options

Free Version$99/job/month 

Applicant Tracking System (ATS) 
Recruiting Management Software 

Human Resources Information Systems (HRIS)

Features 
Post to Job Boards 

Assessments & Testing 
Background Checks 
Applicant Tracking 
Communications 

Interview Scheduling 
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Job Board Integration
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Simple/Customizable Application Process
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Applicant Tracking
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Recession Proof/Job Security 

Be Part of the Fastest Growing Sector in America 

A Lucrative Alternative to College 

 High Wages Without the College Debt 
 The Trades Are Where It’s At 

Green Future--Solving Climate Change--Make a Difference 

Join the Climate Change Army 
Solar, Efficiency, Renewables--the Careers of the Future 
Think Globally, Act Locally by Joining the Local Experts. 

Learning Opportunities to Advance Yourself 

Get Trained While Getting Paid  
  

High Performance Contracting--It’s Different 
  

Work With Your Hands, and With Your Mind 
 The Best Tools, The Latest in Building Science Knowledge
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Industry Wide Messages We’re Testing



QUESTIONS? 

peter@energycircle.com

mailto:peter@energycircle.com

