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What We’ll Discuss

1
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Cutting Through the Squishiness of 
“Brand Speak” 

8 Objective Measures of Your Online 
Brand Strength 



CUTTING THROUGH THE 
“BRAND SPEAK"  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Brand

Your brand is the power of your reputation. 

Branding helps your customers connect with  
you on a rational and emotional level. 

It lives in your customers’ heads,  
giving them compelling reasons to act. 

The goal of your brand is to create  
delight, demand and dollars.
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Your Brand is: Everything

Logo Messaging Interactions Job Experience
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Brands are Subjective & Hard to Measure
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Two Sides of Your Brand

In the Online World In the Real World 
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Google Can Only Measure What It Can See
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Context Authority+

Google Search & Rankings Simplified

+

Site  
Content

Incoming  
Links

User  
Interaction

Engage-
ment



5/22/19  10

Context Authority+

Google Search & Rankings Simplified

+

Site  
Content

Incoming  
Links

User  
Interaction

Engage-
ment



12/12/17 !11

Website  vs  Brand  vs  Entity Authority

ENTITY 
AUTHORITY

Company 
Website

3rd Party  
Reviews

Google My 
Business

Facebook

Other Social

PR Mentions

Directory  
Listings
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Strong Brands Get Strong Digital Results

Conversion Rates



YOUR BRAND ONLINE: 
OBJECTIVE METRICS
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Your Google Home Page
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Past Webinar
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2 Parts of the SERP

Organic  
Results

Google 
Knowledge 
Panel
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https://localu.org/brand-score/
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One Website Metric: Domain Authority

Good Scores: 20 to 45
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Incoming Links
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Direct Traffic: People Who Know Your URL

1
% of Direct

2
Direct Traffic 
Growth Over 

Time
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Organic Brand Search Over Time
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Google Reviews QUANTITY



Review  
Diversity  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Directory Listings (Citations) & Consistency 

MOZ Local
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• On Your Website 
Time on Site 

Pages per Session 

Bounce Rate 

• Third Party Review Landscape 
Google First! (Quantity) 

Diversity 

• Within Google My Business 
Clicks on Google Posts 

Click to Call 

Q&A Volume & Response 

Send to Phone
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Engagement: the Key Metric of the Future?
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• Google Home Page (Brand search + Knowledge Panel) 

• Website Domain Authority 

• Incoming Link Quantity & Quality 

• Direct Traffic to Website 

• Brand Search Volume 

• Review Quantity (Google) & Diversity 

• Directory Listing Volume & Consistency (Citations) 

• Engagement
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Summary & Questions

peter@energycircle.com



QUESTIONS? 

Peter Troast 
peter@energycircle.com 

207.847.3644 

mailto:peter@energycircle.com

