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Recent & Upcoming Webinars

Nov. 3 - Recruiting Success Stories from Contractors in the Field with Hal Smith of 
Halco and Elise Brown of Evergreen Home Performance


Nov 17 - The Paid Search Marketing Landscape as 2021 Winds Down—What’s 
Changed? What’s Working Best?


Dec 1 - Successful Business Models in IAQ & Healthy Home


Dec 8 - PT’S View of the Marketing Landscape for 2022


Dec 15 - Looking Ahead to 2022 with Kevin Brenner, Matt Hargrove and Keith O’Hara
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Energy Circle FREE Educational Resources

Weds Webinars 
30 min

YouTube Highlights 
2-5 min

Comprehensive  
Guides

Insights Newsletter 
& Blog, Weekly

Encircled Podcast 
biweekly
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KEY TACTICS & STRATEGIES FOR 2022


—Content 
—Websites 
—Google My Business 
—Reviews 
—Images 
—New, Affordable Ad Options 
—Recruiting 
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What We’ll Discuss

1
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KEY TACTICS & STRATEGIES FOR 
THE COMING YEAR 
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Google Business Profile aka Google My Business

• Lead and traffic volume 
continues to grow


• Ranking optimization 
options limited 


• Conversion should be the 
new focus


• Use message and quote 
features, promotional 
posts, image excellence, 
active Q&A
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Evolving Strategies for Reviews

• Review quantity & average 
still important BUT 
increasingly undifferentiated


• Content of reviews matters 
more


• Becoming a key ranking 
strategy


• Prompts are the way to get 
keyword specific reviews
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Social Media: Experiments in Virality

• FL Spray Foam Employee

• 172,000 Tik Tok Followers

• One Video: 23.8M Views

• Conversion options 

critical: links, CTA’s
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Rising Importance of Images

• Google Vision API getting 
smarter


• Penalty for stock?

• Topical imagery 

increasingly important

• GMB/GBP, Google Ads, 

Website
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Facebook Ain’t Dead Yet

• Privacy changes causing  
some limitations to 
targeting


• Custom audience creation 
via video ads increasingly 
important and successful


• Continues to be lowest cost 
form of awareness 
advertising for company 
and services
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Evolution of Content: Topic Clusters

• Especially successful for 
educationally intensive 
topics


• Healthy Home/IAQ, 
Energy Audit, Heat Pumps
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Evolution of Content: Video, Video, Video

• The format consumers want

• The most versatile form for 

multiple channels: 
Facebook, YouTube, 
Website


• Production quality 
expectations increasingly 
reasonable


• Production tools proliferate
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More Accessible Streaming Opportunities

• Inching towards self service

• Primarily brand awareness 

oriented

• Creative quality important 


• Spotify

• Pandora

• Hulu

• YouTube TV

• Spectrum Reach

• Podcast Ads
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Recruiting as a Core Marketing Function

• Exceptional Career Pages

• Culture videos

• More Marketing $$ to 

Recruiting Advertising

• Job sites, Facebook, 

Google Ads, Display 

• An orientation towards 

conversion—lots of A/B 
testing
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More Functional, Integrated Websites

• Mobile First is essential

• Operations improvement

• CRM

• Online Scheduling

• Recruiting and Candidate 

Management
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QUESTIONS?


Peter Troast
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mailto:peter@energycircle.com

