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Upcoming Webinars
Tuesday 7/21, 3PM eastern  

Special Webinar with Pearl Home Certification: The Art and Science of 
Selling Fresh Air with Kevin Brenner and Elena Chrimat  

Wednesday, 7/29, 5PM eastern  
A Fall Season Like No Other is Upon Us. Are You Ready?  

Wednesday, 8/5, 5PM eastern  
IAQ Monitors: What’s Out There and What Are Their Features 
with Joe Medosch, Hayward Score  

Wednesday, 8/12, 5PM eastern  
The Role of Facebook in Your Marketing Mix 
with Josh Kennon, Energy Circle Director of Marketing Operations 

Wednesday, 8/19 and 8/26 

Summer Break
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LATEST DATA ON THE NEW LOW TOUCH WORLD 

COVID ERA HOMEOWNER PERSONAS—PROVING 
TO BE ACCURATE 

BIG PICTURE TRENDS 
—Air Purification Explosion Continues 
—Ventilation Finally Getting Its Due? 
—US Advertising Trends 
—Energy Circle Search Data Insights 

CHECKLIST: ACTIONS YOU CAN TAKE NOW 
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What We’ll Discuss
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LOW TOUCH WORLD:  
YES, IT’S HERE TO STAY



7/22/20 6

Homeowners Forever Changed?

May 29,2020
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Digital/Low Touch Here to Stay

McKinsey & Company COVID-19 US Consumer Pulse Survey 4/20-4/26. n=1052 
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McKinsey’s Five Big Changes (Mid June)

McKinsey & Company COVID-19 US Consumer Pulse Survey 6/15-6/21. n=2006 
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McKinsey’s Five Big Changes (Mid June)

McKinsey & Company COVID-19 US Consumer Pulse Survey 6/15-6/21. n=2006 

Efficiency, Conservation

Online Interactions

Strong Companies Win

Protocols, Employee Safety, Empathy

Embracing the Home
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We Can Learn from Shopping Priorities

McKinsey & Company COVID-19 US Consumer Pulse Survey 6/15-6/21. n=2006 
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The Health and “Caring” Economy

McKinsey & Company COVID-19 US Consumer Pulse Survey 6/15-6/21. n=2006 
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Bottom Line Positive?

Lower Touch 
Lower Cost
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The New COVID-era Homeowner Personas

C’mon in Jim 

Unperturbed 
No outward signs of 
concern

Cautious Kristina 

Expects new protocols 
Respects overcommunication 
Will put you to the test

Hell No Helen 

Nothing is important 
enough to let you in  
my house 



OTHER BIG PICTURE TRENDS 



2020 Year to Date



Google Trends, Last 12 Months  
July 21, 2020

Last 12 Months







July 9, 2020
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• It’s Airborne and Lingers Indoors 

• Air Conditioning (& Heating in the Fall) May 
Spread it Around the House 

• Confusion About Purification Technologies 

Proper Ventilation is the Solution
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3 Current Mega-Narratives (IMHO)



HVAC 
(finally getting its due?)



February 2015



Google Trends, July 21, 2020

2020 Year to Date
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Shifts in Advertising Channels

McKinsey & Company COVID-19 US Consumer Pulse Survey 6/15-6/21. n=2006 
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• Solar & Storage 
Volume has weakened in Covid hot spots 

Storage/battery is up. Emergency season? 

• HVAC 
Seasonal volume remains strong in most places 

Some slowing in newer hot spots 

Whole house fans way up—recognition of ventilation value? 

• Home Performance 
Strong comebacks by most companies post-shutdown 

Heat pumps remain strong 

• Healthy Home/Indoor Air Quality/Purification/Filtration 
Testing terms down vs specific services & ventilation— jump to solution? 

More volume, more competition, rising CPC’s 

25

Energy Circle Search Marketing Dataset

 

mailto:peter@energycircle.com
mailto:peter@energycircle.com


7/22/20

• Embrace the Digital/Virtual Transformation 
Zoom, Google Meet, Etc. Get set up properly 

Virtual sales are different—lower appointment %, harder/longer closes 

Fill the gaps: online proposal software, dispatch, CRM, etc. 

• Assess Your Marketing Mix/Shift Priorities 
How much previously dependent on in person tactics? 

• Healthier Homes Focus 
All in on Fresh Air Systems? 

• Get Ready for a Fall Like No Other 
Drumbeat of scary news 

What’s it mean for traditional readying for Winter market?  
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Wrap Up & Questions

peter@energycircle.com

mailto:peter@energycircle.com
mailto:peter@energycircle.com


END


