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History: The Evolution of the Solar SERP 

Digging in to Lead Economics 

Performance Data on Purchased Leads 

Keyword Research in Solar 

Keys to Running Successful Campaigns 
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HISTORY: THE EVOLUTION  
OF THE SOLAR SERP 

(search engine result page)
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Today’s Typical Solar SERP
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• Paid Search Dominates Real Estate on Page  

• Directories and Aggregators Hard to Beat in Organic 
Solar Reviews 

Energy Sage 

Clean Energy Authority 

Home Advisor 

Angie’s List 

Etc, Etc 

• Local Pack is Primarily Influenced by Proximity of Searcher 
Service Area Businesses are treated the same as coffee shops 

•  
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Summary—Winning Search for Solar



LEAD ECONOMICS
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Working Backwards From Your Goals

YOU NEED 880 LEADS

Revenue Goal: $4,750,000

Average Ticket: $22,500

# of Jobs: 211

Close Rate: 24%
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Working Backwards From Your Goals

YOU NEED 880 LEADS

Revenue Goal: $4,750,000
Average Ticket: $22,500
# of Jobs: 211
Close Rate: 24%

Marketing Budget @ 7%: $332,500
Cost Per Acquisition: $1,576
Cost Per Lead: $378
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Real World Data

Channel # of Leads Lead Cost Total Cost Lead to Sit Sit to Close Sold Jobs CAC

Non-
exclusive 
Purchased 
Leads 250 $29 $7,250 20% 10% 5 $1,450

Exclusive 
Purchased 
Leads

20 $125 $2,500 35% 15% 1 $2,500

Pay per 
Click

95 $156 $14,820 60% 27% 15 $963

Organic

33 $2,000 50% 25% 4 $485



PAID SEARCH ECONOMICS
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Real World Data
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Cost Per Click (CPC)
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Click Through Rate (CTR)
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Conversion Rates (Traffic to Lead)
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KEYWORD RESEARCH
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Using Google Suggest
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Using Google Suggest
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Using Google Suggest



Google 
Keyword 
Planner 

“Solar 
Installation”



Google 
Keyword 
Planner 

“Solar 
Contractor”
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Moz Keyword Tool 





KEYS TO SUCCESSFUL 
CAMPAIGNS
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• Do Not Show Ads for: 
Planets 

Eclipse 

Degrees 

Elon  

Farms 

Plug 

Charger 

Jobs & Salary 

Class 

Cheap 

DIY  

Do it yourself 

Employer 

Fake 

Pool 
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Negative Keywords are Critical in Solar
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Ad Creative: “solar installation contractor”
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Continuous Optimization
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Founder/CEO of Energy Circle 

peter@energycircle.com 

Linked In: Peter Troast 

Twitter: @EnergyCircle 

G+: Energy Circle 

Facebook: Energy Circle 

Volunteer/Pro Bono 

Efficiency First 

Home Performance Coalition 

1000 Home Challenge 

Mallett Deep Energy Retrofit 
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Questions?

mailto:peter@energycircle.com



