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MESSAGING THE TAX CREDIT 
STEP DOWN
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LIVE CHAT 
(What to Expect) 
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Growing Demand for Instant Gratification

29%

71%

Web Forms vs Phone/Chat

2016

~135 Energy Circle Websites 2018

31%

69%

23%

77%

20182017
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One Solar Contractor Example 

20 

Chat Sessions/Month 
7-18% of Overall Leads

45%  

Leads

55%  

Questions

{



GROWING IMPORTANCE OF  
GOOGLE MY BUSINESS 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Google as Your 2nd Homepage

Rapidly growing first touch from Business Profile vs Company Website 

Google 
Business 
Profile 
(formerly 
Knowledge 
Panel)
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One Contractor Example 

49%  

of All Web-Originated Phone Calls 
from Google Business Profile Panel

*Big Company, Well Known Brand, Uses Tracking #
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Solar Energy Equipment Supplier 

Solar Energy Company 

Solar Energy Contractor 

Solar Hot Water System Supplier 

Solar Photovoltaic Power Plant
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Google My Business Categories—Solar
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New Quantity Goals—Google Reviews

Solar 75+

HVAC 40+

Home Performance 25+

Insulation 15+

Builder 10+

Remodeler 25+

Energy Circle Guidance January 2019
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Google Posts

Exposure for Blog Posts, 
Specials, Awards, News, Offers 

Some Evidence of Ranking 
Boost for Overall Website 

Expire in 7 Days 



COMPETING WITH  
SOLAR REVIEWS 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Solar Reviews Ranks Prominently

Typically ranks 
2nd or 3rd  
after website
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Strategy 1: Get Sitelinks
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Strategy 2: Active Facebook
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Strategy 3: Active YouTube Channel
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Strategy 4:  Yelp
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Strategy 5: Multiple Locations & GMB’s
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Installation Costs in Solar Reviews



OPTIMIZING FOR PROJECT 
SUNROOF LEADS

5
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Keywords that Trigger Project Sunroof

YES NO
panels 

PV 

savings 

power 

energy 

for home

contractor 

installer 

costs 

company 

firms 

businesses 

provider 

Search term: “Solar ______ [Location]”
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Key Tactics for Sunroof Traffic

1. Optimize for 
“solar 
provider” 

2. Optimize for 
Local Pack 
rankings



THANK YOU! 

QUESTIONS? 

peter@energycircle.com 

mailto:peter@energycircle.com

