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Recent & Upcoming Webinars

Aug. 25 - Don’t Wait Til Year End: Maximize Your Co-op Dollars Now


Sept. 8 - Live Chat vs Instant Messaging: Homeowner’s Want Quick Answers; with 
Aaron Weiche, CEO/Co-founder, Leadferno


Sept. 22 - Heat Pumps: The Importance of Marketing Rebates and Incentives


Sept. 29 - Efficiency, Solar and the Infrastructure Bill—What’s the Latest?


Oct. 6 - The Ever Evolving Landscape of IAQ Monitoring Devices


Oct 15 - Speaking at PHIUScon Conference in Tarrytown, NY


Oct. 20 - Unconventional Social Media Tactics to Grow Your Business


Oct. 27 - Recruiting Success Stories from Contractors in the Field
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2 Minute Webinar Highlights on YouTube
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Key Messages & Target Audiences


Incentives & Rebates are Popular: Some Data


Key Tactics to Maximize Awareness
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What We’ll Discuss

1

2
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KEY MESSAGES &  
TARGET AUDIENCES 
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THEY WORK FOR HEAT

THEY SAVE MONEY

AMAZING TECHNOLOGY

INCENTIVE DETAILS—THE MATH
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Customer Journey: Heat Pump Curious

Interested in Heat Pumps

Ready to Move

Getting Comfortable

CURIOUS & WANT TO KNOW MORE

HEARD ABOUT INCENTIVES 

DESIGN & PRODUCT SELECTION 
PRICING INCLUSIVE OF INCENTIVES  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• New Technology Provides Heat at Low Temperatures


• Very Efficient at AC (Big Summer Cost Savings)


• A More Comfortable Source of Heating/Cooling


• Strip (Resistance) Heat Backup is Rare 


• Your Path Off Fossil Fuels 


• Exceptional Rebates May Not Last Forever

Key Messages: The Big 6
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#1 Message for Some. Attractive to All. 
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Rhonda and Roger Rebate 


Overall Goal: To take advantage of rebate 
program. 

Level of knowledge: Relatively low. 

What they want:  To take advantage of the 
deal before it’s too late or expires.

 

Age: 50’s

Profession: Realtor, School Teacher


Homeowner Personas

11EGIA/BPI



9/22/21

REBATES ARE POPULAR:  
SOME DATA 
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Time Tested Seasonal Tactic
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Powerful Tool to Trigger the Market

MAR      APR     MAY     JUN    JUL     AUG   SEP    OCT
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Consistently Popular Pages



Highest 
Rankings 
After the 
Program 

Generates 
Significant 
Traffic and 
Presence
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Google Ads Performance

Click Through Rate  
CTR

Conversion Rate  
CR

Ads WITH Rebates/Incentives 7.10% 5.39%

Ads WITHOUT Rebates/Incentives 4.46% 0.04%

16 Aggregated Energy Circle PPC Clients  
with Aggressive Heat Pump Campaigns 
8/1/20 to 8/31/21
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KEY TACTICS TO MAXIMIZE 
REBATE & INCENTIVE 

AWARENESS 
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Primary  
Website 

Messaging


 



Rebates, 
Incentives 

and Financing 
Page
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Rebate Content Gets Organic Site Links



Targeted 
Facebook Ads


 



Posts in 
Google My 

Business


 



Retargeting Ads

Facebook Video 

Views

Rebate Page 

Visitors
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Google Ads That Lead with Rebates
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QUESTIONS?


Peter Troast
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mailto:peter@energycircle.com

