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Upcoming Webinars

June 2 -  Marketing Electrification: How to Target the Anti-Fossil Fuel Audience


June 9 -  Update from Washington on Hope for Homes Legislation with Kara Saul-Rinaldi


June 16 -  Overcoming the Hiring Challenge: The Role Marketing Can Play 

June 23 -  Healthy Homes Post-COVID: Did Anything Change?


June 30 - Using Case Studies to Tell Your Story: Showing the Value of 
Your Work


July 14 - Preparing Your Marketing Strategy for the Fall


Stay tuned for August and September webinar topics coming soon!
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Healthier Homes Trends Through COVID—
Quick Review


Today’s Data—What’s the Latest


Is There a Healthy Homes Bounce to Take 
Advantage Of?
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What We’ll Discuss
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THE HEALTHY HOMES TREND 
BEFORE COVID  

(this wave ever gonna break?)



Google Trends, 2004 to present 
 Taken June 23, 2021





$499
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The Chasm

Health 
Concerns


Performance 

of the 

Building
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WHAT IMPACT HAS  
COVID HAD?


(February 2020-April 2021)
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Google Trends, 1/1/20 to present 
 Taken June 23, 2021



Google Trends, 1/1/20 to present 
 Taken June 23, 2021

Smoke Not COVID
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Air Purification Explosion & Trends

March-July 2020 July-Dec 2020 Jan-May 2021



Google Trends, Jan 2019 to present 
 Taken June 23, 2021



Google Trends, Past 5 Years 
 Taken June 23, 2021



Google Trends, Jan 2019 to present 
 Taken June 23, 2021
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The COVID Bump for Ventilation

Google Trends, 1/1/19 to present 
 Taken June 23, 2021
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Energy Circle Google Ads Dataset

~$250,000 per month for 8 years

125,000 keywords


Major regions of US
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Growing Competition

Average Cost Per Click (Google)


2020   $4.19

2021   $7.56

Energy Circle  
Healthy Homes/IAQ/Purification  

Dataset
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• Purification Mania is Subsiding

But it is STILL the first thing on most consumer’s minds 


• Indoor Air Quality Testing is on the Rise

Perhaps this is the legacy of the COVID era

A diagnostic starting point remains the key entry point


• Ventilation Got a Boost

General awareness continues to grow

Consumer understanding remains very modest

Whole house ventilation has become a much easier sell


• Competition is Growing

Higher marketing costs

New entrants
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Summary Observations
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TAKING ADVANTAGE OF THE 
POST-COVID BOUNCE


22



6/23/21 23

2 Part Business Model

• Whole House Ventilation 


• Envelope Control (air 
leakage)


• Crawlspace Encapsulation


• Duct Cleaning and Sealing


• Moisture Control


• Equipment Replacement


1
DIAGNOSTIC 

PROCESS 
MEASURES WITH 
BUSINESS VALUE 2

• Onsite Visual Assessment


• Pressure Test


• CAZ


• IAQ Logging


• Ventilation Assessment?





Long From 
Storytelling:


Advanced 
Landing 
Pages
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• Air Purifiers & COVID-19


• The Air in Your House--Where’s it Come From?


• Is Your House Making You Sick?


• The Benefits of a Fresh Air Ventilation System


• Your House, Your Kids and Asthma


• Low Levels of Carbon Monoxide--Are You Safe?


• Pests in Your Walls--Not Just an Annoyance


• Choosing Healthy Materials for Your Home
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Content That Connects Health & Home
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• Measures We 
Implemented


• Voice of the 
Client
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Use Case Studies
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•Keep it Clean

•Keep it Dry

•Keep it Pest-free

•Keep it Contaminant-free

•Keep it Safe

•Keep it Ventilated

•Keep it Comfortable

•Keep it Maintained
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Embrace 3rd Party Principles

Building Performance Institute 
Healthy Housing Principles 
Reference Guide 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QUESTIONS?
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