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REMINDER: GROWING IMPORTANCE OF GMB 

TURBULENT WATERS: WHAT’S NEW & CHANGING 
MESSAGING 
REQUEST A QUOTE 
FLUID PRIMARY CATEGORIES 
SERVICES 
PRODUCTS 
PHOTOS 
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What We’ll Discuss
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• GMB Questions & Answers 

• GMB Posts 

• Category Selection & Seasonality 

• Google Reviews & Quantities
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Past Topics We Won’t Cover Today



GOOGLE MY BUSINESS 
(Rise of the No Click Lead) 
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Increasingly Prominent
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Real Volume
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One Contractor Example 

49%  

of All Web-Originated Phone Calls 
from Google Knowledge Panel

*Big Company, Well Known Brand, HVAC & Plumbing, Uses Tracking #
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Rise of Contacts Direct from GMB



POLL



CATEGORIES FLUX 
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Google is Changing Categories

Keyword 
volume 
based?



MESSAGING & 
REQUEST A QUOTE 



10/23/19 13

Messaging Not Available to All
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Turning on Messaging  
= 

Request a Quote* 

*still being tested
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Request a Quote…or Pricing

Desktop Mobile
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Request a Quote/Pricing
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For Solar: Request a Booking
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Request a Quote/Pricing



SERVICES & PRODUCTS 
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Single Platform Problem 
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“New” Services: Categories, Subcategories
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Insulation Subcategories :-(
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Category Alignment

Google My Business Local Services Ads
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“Old” Services: Full Customization
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“New” Services: Category-based
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Products! (and Images)
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Products! (and Images)



THANK YOU! 

peter@energycircle.com


