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Annual average global temperatures from 1850-2018 
#showyourstripes
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Climate Action Goals—What’s the Impact on Us?
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City of Seattle: Carbon Neutrality by 2050

Bruce Manclark 
Sr Business Intelligence Consultant 
CLEAResult 
BECC Conference 2019
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02/04 - 02/06: Better Buildings by Design: Efficiency Vermont | Burlington, VT 

02/11 - 02/12: Building Performance Association Northeast Regional | Saratoga Springs, NY 

02/24 - 02/26: RESNET | Scottsdale, AZ 

03/09 - 03/11: Better Building Better Business WI | Wisconsin Dells, WI 

03/17 -03/18: Building Science Conference & Expo | Knoxville, TN 

03/18 - 03/21: JLC Live | Providence, RI 

04/27 - 04/30: 2020 Building Performance Association National Conference | New Orleans, LA 

Energy Circle On The Road
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January 22, 5pm EST 

Evolution of Third Party Reviews: More Than Just Stars 

January 29, 5pm EST 

Going Deeper on Proximity: PlacesScout Research 

February 19, 5pm EST 

How to Confront Common Customer Objections in Home 
Performance 
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Upcoming Webinars
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The Most Important Google My Business Changes: 

Continue Rise in Lead Volume & “Zero Click” Contacts 

Changes to Categories, Services & Products 

Hope for Overcoming the Proximity Problem 

Reviews More Important and Changing Priorities 

The Specter of SPAM 

Direct Interaction within GMB 
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What We’ll Discuss
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RISE IN LEAD VOLUME  
& “ZERO CLICK” CONTACTS 

1
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Where GMB Traffic Starts

Company Search Service or Maps Search
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 Growing Lead Volume from GMB

2017 2018 2019

Phone Clicks 474 1940 2927

Select Energy Circle Client

*Phone Clicks more prominent for emergency services
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The “Zero Click” Contact

43%
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Growing Service Term Search

Branded

Branded

Branded



CHANGES TO  

CATEGORIES & SERVICES 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Categories—Primary Signal to Google

Primary Category is Visible 

Change Primary Seasonally 

Limited to 10 

Add All That Apply 

Keep an Eye on New 
Categories 
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New Services Subcategories
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New Services Subcategories
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Subcategories in Insulation. C’mon Google. 
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Products: Use ‘em if you got ‘em



HOPE FOR OVERCOMING 
GOOGLE’S PROXIMITY BIAS 

(aka the Local Search Challenge) 
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#1 Ranking Factor: Proximity to Searcher



Google My Business 
Service Area 
Radius No More  

State 
County 
Zipcode 
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New, Sophisticated Rank Checking Tools



ONLINE REVIEWS 
(More Important Than Ever, and Changing) 
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Google is King 

Quantity & Consistency Critical 

Diversity still counts (Facebook, Yelp & Beyond) 

AND 

Review Content  
More Important Than Ever
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What is New Heading in to 2020:
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Review Sentiment Analysis—



THE SPECTER OF SPAM  
(Top priority for improving rankings?) 
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Rampant SPAM  
for Sprayfoam



Solar Company 
Located on  

a Footbridge



POLL



DIRECT INTERACTION  

WITHIN GMB 
(more not less) 
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Google My Business 
is in Flux  
Messaging 

Request a Quote 
Services 

Service Areas 
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Google Q&A



THANK YOU! 
QUESTIONS? 

  

PlacesScout Local Ranking Report  
or 

Review Sentiment Report  
  

Peter Troast 
peter@energycircle.com 

mailto:peter@energycircle.com

