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Upcoming Webinars

Wednesday, 8/12, 5PM eastern  
The Role of Facebook in Your Marketing Mix 

Wednesday, 9/9, 5PM eastern 
Don’t Let Your Coop Funds Go to Waste—Get the Most Bang for Your Buck 
Before Year’s End  
 
Wednesday, 9/16, 5PM eastern  
The Landscape of Local Search: The Latest News on the Ever-Evolving Territories 
of Google and Apple  
 
Wednesday, 9/23, 5PM eastern  
Special Panel Discussion: Insulation and Ventilation Demand This Fall—Priorities 
at Odds in the COVID-19 Era?  

Wednesday, 9/30, 5PM eastern  
The DOE Home Improvement Expert Program—Have You Taken Advantage Yet?
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What We’ll Discuss

Game Over. The Dominance of Google My Business 

—The stunning rise of GMB as lead source 

—But wait…what’s Apple up to? 

What it Means and How You Should Respond  

—Own and perfect your listing 

—Review volume/velocity 

—Review content and attributes 

—Engagement 
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GAME OVER: THE DOMINANCE 
OF GOOGLE MY BUSINESS 

(Skyrocketing lead volume and  

the rise of the “zero click” contact) 







Today: Google My 
Business is the 

Primary Source of 
Company Data 

 



Local Business Directories 

Industry-Relevant Directories 

STILL MATTER
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Where GMB Traffic Starts

Company Search Service or Maps Search
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The “Zero Click” Contact

43%
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Stunning Traffic Growth from GMB

Traffic: +27% 
Conversions: +20% 
Impressions: + 59%
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Growing Service Term Search

Branded

Branded

Branded
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Along Comes Apple (iOS 14 Beta)

mapsconnect.apple.com
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The Slow Death of Yelp?

Yelp Q2, 2020 
Financial Report

Select Energy 
Circle Client 
-47% YOY 



HOW YOU SHOULD  
RESPOND 
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Accurate Listing Information 

Proximity to Searcher 

Google Review Volume/Velocity 

Review Content & Sentiment 

Engagement* 

17

Consensus on GMB Ranking Factors
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The Basics: Complete, Accurate Data

Accurate Address 

Correct Categories 

Service Area 

Services & Subcategories 

Products 

Hours  

COVID Policies 

Photos 
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Review Priorities

1. Clout of Google, Ranking Factors, 
Presence in Search, 
Quantity and velocity matters

2.

Local and Industry Directories. 

3.

4.

Strength in organic listings, 
Growing fast in Service Biz 
categories; more critical in tone

On Your Website
Great content that can be 
localized. 
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Our Guidance—Google Review Quantities

Solar 50+ 200

HVAC 40+ 150

Home Performance 25+ 50-75

Insulation 15+ 50

Builder 10+ 50

Remodeler 25+ 100

June 2019 September 2020
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Attribute Prompts After Star Selection

1-2 Stars4-5 Stars
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Topical Review Attributes
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Engagement: Review Responses
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Engagement: Messaging & Quotes
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Engagement: Questions & Answers
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Engagement: GMB Posts
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Engagement: Consistent Stream of Photos
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Get Reviews & Respond 

Answer Messages/Quote Requests 

One New Q&A 

One GMB Post 

One New Photo 
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Weekly GMB Practice for Engagement
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Peter Troast 

peter@energycircle.com

If GMB is producing 40-50% of your leads….

mailto:peter@energycircle.com
mailto:peter@energycircle.com

