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What We’ll Discuss

1

2

3

4

How We Got to Today—Places, Google+, Google My Biz 

The Second Most Important Page on the Web?  

Google My Business Fundamentals 

Taking Advantage of New Features 
—Posts 
—Q&A 
—Attributes 

—Chat Messaging 



HOW WE GOT HERE 
(Places —> Google+ —> Google My Business)



12/6/17 7

formerly Google Places 

Critical Link in Pin Search 
Results 

Importance for Organic 
Ranking 

Most Critical Online Reviews 

May exist even if you haven’t 
set it up 

Priority	2

Places vs Google+ Local vs Google+ Business 

Social--Posts, Circles 

New and Cutting Edge 

Will Eventually Merge with 
Google+ Local Page 

Easy to Set Up 

Low - No Engagement is 
OK 

Serious search juice













THE SECOND MOST IMPORTANT 
PAGE ON THE WEB? 

(Maybe)
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What Story Does This Page Tell?
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What Story Does This Page Tell?

Google Knowledge Panel 
(all* info from GMB)



GOOGLE MY BUSINESS 
FUNDAMENTALS 

(Get the Data Right!)



2. Reviews

1. Photos

3. Primary Category

4. Accurate Data

5. Hours

6. Reviews from Web

7. Review Snippets
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Photos Best Practices

Good Mix 

Best One First 

Freshness! 

Use Your Logo 

People Shots
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Most Important Reviews on the Web?

Can’t Hide from Stars 

1 Review = Stars 

10 Reviews = Ranking Factor 

Review Snippets in KP 

Beware Velocity
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1. Steady, regular review pace (velocity)  

2. No duplicate reviews (for Google especially) 
--not on your site 

--not on other review sites 

3. Don’t incentivize reviews (or pay for them, ever) 

21

Avoiding the Review Filter
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Categories—Primary Signal to Google

Primary Category is Visible 

Change Primary Seasonally 

Limited to 10 

Add All That Apply 

Keep an Eye on New 
Categories 
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GMB Category List
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Data Accuracy—Your Online Fingerprint

Name 
+  
Address 
+ 
Phone Number 
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Hours of Operation

Beware “Closed Now” 

If 24 Hour Service, Set for 
Open 24 Hours 

Consider Longer Than Just 
Open Office 

Use Special Hours When 
Necessary 
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Reviews from the Web

Monitor What is Appearing 

Prioritize Those Review Sites 

Keep an Eye on Changing 
Mix 

Facebook is Most Universal 
Across Business Types 
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Knowledge Graph Priorities by Sector

HVAC 
Facebook 
Home Advisor 
Yellow Pages

Home Performance 
Facebook 
Home Advisor

Insulation 
Home Advisor 
Facebook 
Yellow Pages

Solar 
Facebook 
EnergySage 
Solar Reviews 
Home Advisor
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Review Snippets

No Control Over What 
Appears 

Dilute Negatives with More 
Positive Reviews 





TAKING ADVANTAGE OF  
NEW FEATURES



GOOGLE POSTS
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How to Use Posts
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Google Posts

Exposure for Blog Posts, 
Specials, Awards, News, 
Offers 

Some Evidence of Ranking 
Boost for Overall Website 

Expire in 7 Days 













QUESTIONS & ANSWERS









ATTRIBUTES
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Attributes (Offerings)

Not Universally Available 

Only Two Attributes So Far 
for Our Sector 



CHAT MESSAGING
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If You Decide to Use Chat

Goes to One Mobile Number 

Response Times are 
Measured and Reported 

Can Turn on and Off (but it’s 
Manual) 



THANK YOU! 

QUESTIONS OR COMMENTS? 

peter@energycircle.com


