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What We’ll Discuss
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Seasonality Triggers—What the Data Says 

The Compressed Fall Calendar  
—Made Worse by Mild Temperatures 

This Particular Fall 
—What we might anticipate because of COVID 

Routine & Aggressive Tactics 
—Readiness for whatever the weather throws at us 
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DATA ON SEASONAL TRIGGERS 

(National)
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Air Conditioning
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Heating & Cooling
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Heating, Cooling & Insulation
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The Notch in the Peak
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Sep 1Sep 1 Sep 1 Aug 22 Sep 4

Remarkable Consistency—Furnace Repair
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May 5 Apr 27 Apr 12 May 22June 10

Air Conditioning is More Variable
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Sep 1Sep 1 Sep 1 Sep 6 Sep 1

Remarkable Consistency—Insulation
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Solar Seasonality—Summer & Year End
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Insulation’s Temperature Correlation

Temp

Leads
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Labor Day: The Switch Goes Off (climate zone 
dependent?) 

First Temperature Swing  

Dead Zone: Last Two Weeks of December 

Events: Ice Dams, Severe Cold 

March/April: We’ll Make it til Spring (very 
climate zone specific)
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Key Dates & Events in Fall/Winter 

DATE

EVENT

DATE

EVENT

DATE
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 Time is Tight…with Interruptions 

~78 Marketing Days Sept—Year End 
Without Sept & Oct = 30  

(-62%)
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SPECULATING ABOUT  
THIS PARTICULAR  

(POST-COVID?) FALL
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• Healthy Home Awareness on the Rise 
2021 ramp up of Indoor Air Quality attention 

Focus remains on testing 

Continued hope for ventilation awareness  

• Growing Number of Episodic Triggers 
Wildfire Smoke 

Extreme Weather 

Power Outages & Grid Unreliability 

Ice Dams (when winter hits) 

• Housing Shortage and Prices 
Overpaying = Under-remodeling? 

• Economic Outlook 
COVID Savings Spent?
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What May Be Different About This Fall



MARKETING FUNDAMENTALS TO 
MAXIMIZE THE SEASON
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Separate Seasonal Services!
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Furnace Repair Services 

Furnace Installation Services 

Heating Products 
 Heat Pumps 

 Gas Furnaces 

Insulation 
Cellulose 

Spray Foam 

Air Sealing 

Frequently Asked Heating Questions
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Deepening Your Fall/Winter Content
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• 4 Reasons It's Not Too Early for Heating Maintenance 

• Why It’s Not Too Early to Start Thinking About Your Heating System 

• 5 Reasons Why Heating Maintenance is KEY 

• Making Sure your Boiler is Ready for Winter 

• Is Your Furnace Ready for Winter? 

• Infographic: Our Heating System Maintenance Checklist 

• Promotion: $50 off a fall energy audit/furnace tune-up 

• Newsletter: Strategies to Save on Heating this Fall 

• Infographic: Is Your Home Ready for Winter? 

• Newsletter: 5 Benefits of Scheduling Heating Maintenance Today 

• 3 Ways to Winterize Your Home That You May Not Have Thought Of
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Blog Content Ideas
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Change Up Your Google Categories
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Paid Search (PPC)—Google Adwords
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FREE INSULATION QUOTE  
BY NOVEMBER 15 

Strategy: 

Urgency play 

Actually a standard offer 

Builds insulation awareness 

Possible Mediums: 

Facebook 

Paid Search 

Website 

Direct Mail 
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Create Deadlines (sometimes artificial)
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Episodic Lead Drivers
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Readiness for Episodic Events
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Emphasize Preparedness
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READINESS 

• Winter is Coming! 
• Is Your House Ready for Cold Temperatures? 
• Cooler Temps on the Way 
• Don’t Wait til the Last Minute 

URGENCY 

• Act now 
• Free _____ before November 15 

A DEAL 

• Promotions 
• Flash Sale with Deadline
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Activating a Reluctant Market

FEAR 

• Get Your Generator Before 
You Need It 

• Avoid the Cold Shower 

NON-TEMPERATURE/COMFORT 
OPPORTUNITIES 

• Healthy Home 
• Smart Thermostats 
• Efficient Water Heaters 
•
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• Email to Existing Customer Lists 

• Paid Facebook Advertising 

• Campaigns to Custom Audiences You’ve Already Built 

• Display Advertising 

• Paid Search Adjustments 
Increase geographic reach 
Increase bids 
More aggressive competitor campaigns 

• Modest Investment
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Tactics that are Fast to Deploy & Deliver Reach
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THANK YOU! 

QUESTIONS OR COMMENTS? 

peter@energycircle.com
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