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Upcoming Webinars

 March 10 - Understanding How Google Sees E-A-T (Expertise, Authority, Trust) 


March 17 - Search Volume Growth in Battery Storage and EV Charging


April 14 - Maximizing Review Content on Your Website


April 21 - Should Paid Search Marketing Be in Your Mix? How to Evaluate


April 28 - Special Guest TBD
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What We’ll Discuss

1

2

3

QUICK REVIEW: THE REVIEW LANDSCAPE IN 2021


REVIEW STRATEGY OVER TIME—FROM CHASING 
STARS TO FULL REPUTATION MANAGEMENT


THE CASE FOR FIRST PARTY REVIEWS & WAYS TO 
GET MAXIMUM IMPACT
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QUICK SUMMARY: THE REVIEW 
LANDSCAPE IN 2021 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Google is King


Quantity & Consistency an Important Ranking Factor


Diversity Still Counts 


Yelp in Decline but Not Dead Yet


AND


Review Content  
More Important Than Ever

Reviews in 2021: State of the State
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Most Company’s Priorities

1.
Clout of Google, Ranking 
Factors, Presence in Search,

Quantity and velocity matters

2.

Your Specific Priorities Based on Research.

3.

4.

Strength in organic listings, 
Growing fast in Service Biz 
categories; more critical in 
tone

On Your Website Great content that can be 
localized. 
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Our Guidance—Google Review Quantities

Solar 50+ 100-200

HVAC 40+ 100

Home Performance 25+ 60-80

Insulation 15+ 50

Builder 10+ 30

Remodeler 25+ 50

June 2019 January 2021
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Ranking Factor for Local Services Ads
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FROM REVIEW CHASING 


TO 


REPUTATION MANAGEMENT
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Review  
Chasing

Reputation  
Management

EARLY STAGE

Minimum Review Quantities

Negative Review Cleanup

Diversity Across Key Sites


MIDDLE STAGE

Consistent Solicitation Process

Steady Flow

Competitive Review Quantities

Shaping Review Content—Keywords and Service Quality

System for Review Responses

Measuring Staff on Reviews and Volume


ADVANCED STAGE

Open to More 1st Party Than 3rd Party

Automated Solicitation (Quickbooks, CRM)

Regular Evaluation of Topics and Sentiment

Net Promoter Score Tracking

Use of Reviews in Marketing (GMB Posts, Facebook)

Conversion Optimization (tagged reviews on landing pages)

Company-wide KPI and Management Tool


REVIEW STRATEGY OVER TIME
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THE CASE FOR FIRST PARTY 
REVIEWS ON YOUR WEBSITE
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The Mechanics: Give Choice or Not



4/14/21 15

Feedback vs Reviews: More Useful?



4/14/21 16

More Volume
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Prominence on Website
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Prominence on Website
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Prominence on Website
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Onsite Keyword Volume and Density

Substantive Reviews = High Value


They are a very professional organization. I can tell immediately that the 
extra insulation they placed in the attic is doing its job by reducing our 

utility bills.


We hired ______ to encapsulate our crawlspace about 5 years ago. 
They did a fantastic job. The house is warmer and the crawl space is 

clean and dry with no condensation problems. This was one of the best 
decisions we made for our home.


_________ is my trusted source for mold, moisture, crawlspace, attic 
and related issues. They have done multiple projects for me to improve 

my recently purchased historic home, which had numerous moisture 
and mold problems resulting from years of neglect and improper work. 
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Service Tagging for Landing Pages
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Geo-Tagging Onsite Reviews
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Geo Tagged Reviews—City Pages
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Analyze at Scale
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Analyze at Scale



THANK YOU! 
QUESTIONS?


  
  

peter@energycircle.com


mailto:peter@energycircle.com

