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What We’ll Discuss
1

2

3

4

Seasonality Triggers—What the Data Says 

—Heating and Insulation related 

—Emerging categories 

The Compressed Fall Calendar  

—Readiness is essential 

What May Be Different About 24/25 

—Inflation improving/election 

—25C Tax Credit Gaining 

—IRA…Finally 

Specific Tactics 
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Key Principles for Fall 
Marketing

Labor Day is Go Time 

Anticipate Slow-to-Activate Categories 

Everything temperature-based 

Weight Marketing to Move the Market 

Be Ready for Events 

Wildfire Smoke 

Extreme Weather 

Power Outages & Grid Unreliability 

Ice Dams 

IRA Rollout
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Fall & Winter Demand Trends



DATA ON SEASONAL TRIGGERS 

(National)
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Content Air Conditioning
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Content Air Conditioning vs 
Heating
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Content Insulation & 
Heating
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Content Furnace Repair

Sep 1Sep 1 Sep 1 Sep 1 Sep 1
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Content Air Conditioning 
Replacement

May 5 Apr 27 Apr 12 May 22June 10
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Content Insulation Becoming 
Less Seasonal?
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Insulation’s 
Predictability

Sep 1Sep 1 Sep 1 Sep 1 Sep 1



OTHER INTERESTING  
& EMERGING CATEGORIES
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Content Heat Pumps, 
Ductless, Mini-
Splits
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Content Back Up 
Generators
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Content Ice Dams



THE COMPRESSED FALL CALENDAR
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The Compressed Fall 
Calendar

DATE

EVENT

DATE

EVENT

DATE

Labor Day: The Switch Goes Off (climate zone 

dependent?) 

First Temperature Swing  

Dead Zone: Last Two Weeks of December 

Events: Ice Dams, Severe Cold, Outages 

March/April: We’ll Make it til Spring (very climate 

zone specific)
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Compressed 
Calendar, 
Time is Tight

~74 Marketing Days Sept—Year End 
Without Sept & Oct = 31  

(-58%)



KEY MARKETING TACTICS FOR THIS 
PARTICULAR FALL
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25C Tax Credit

TACTIC #1: CREATE URGENCY
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Content IRA Rebates Are 
Coming Soon—
Don’t Miss Out

https://www.energy.gov/save/rebates

TACTIC #1: CREATE URGENCY
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Manufacturer/
Distributor Rebates 
Typically Have Year 
End Deadlines

TACTIC #1: CREATE URGENCY
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Paid Search 
Fall Keyword 
Campaigns (heat, 
insulation, etc) Live in 
August 

Awareness Mediums 
Increase Spend on 
Display, Social, 
YouTube, Streaming

TACTIC #2: ADVERTISING ADJUSTMENTS
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Google Business 
Profile 
Shift to Winter/Heat 
Related Primary 
Category 

Website Imagery 
Emphasis on Fall/
Winter

TACTIC #3: SEASONAL SWITCHUPS
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Refresh Evergreen 
Old Blogs—Meets 
Google Fresh 
Content 

Update Heating & 
Insulation Related 
Keywords on Service 
Pages 

https://www.energy.gov/save/rebates

TACTIC #4: CONTENT & SEARCH ENGINE OPTIMIZATION



THANK YOU! 

QUESTIONS OR COMMENTS? 

PETER@ENERGYCIRCLE.COM


