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Upcoming Webinars

Wednesday, 9/16, 5PM eastern  
The Landscape of Local Search: The Latest News on the Ever-Evolving Territories 
of Google and Apple  
 
Wednesday, 9/23, 5PM eastern  
The DOE Home Improvement Expert Program—Have You Taken Advantage Yet?  

Wednesday, 9/30, 5PM eastern  
With Kevin Brenner: Insulation and Ventilation Demand This Fall—Priorities at 
Odds in the COVID-19 Era? 

Wednesday, 10/7, 5PM eastern  
Engagement: How to Win at Giving Google What it Wants 

Wednesday, 10/21, 5PM eastern  
Marketing Strategies for Winning Whole House Ventilation Jobs 
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What We’ll Discuss

The Evolving Ways Google Ranks Your Company 

—Relevance, Prominence, Proximity 

—The Rising Importance of Engagement? 

Measures of Engagement  

Actions You Can Take to Convey Engagement 

—Easy Stuff 

—Harder Stuff  
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EVOLVING WAYS GOOGLE 
SCORES YOUR COMPANY 
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“The internet is a cesspool where 
false information thrives…brands 
are how you sort out the cesspool.” 

Eric Schmidt 
CEO, Google 

2008
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Context Authority+

Google Search & Rankings Simplified

+ Engage-
ment
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Context Authority+

Google Search & Rankings Simplified

+

Company Trust Signals

Engage-
ment

Content
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Local Search Algorithm

Factor

Relevance (Context) 
Does the business provide products, services or 
attributes the searcher is asking for?

Prominence (Authority)  
Is the business well-known and well-regarded within 
its local market area and its industry?

Proximity 
Is the business close enough to the searcher to be 
considered a good answer for their search query?
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Local Search Algorithm

Factor How Does Google Know?

Relevance (Context) 
Does the business provide products, services or 
attributes the searcher is asking for?

Google My Business 
Website 
Reviews

Prominence (Authority) 
Is the business well-known and well-regarded within 
its local market area and its industry?

Links & Mentions 
Industry Directories 

Local Directories 
Engagement

Proximity 
Is the business close enough to the searcher to be 
considered a good answer for their search query?

Office Location(s) 
Service Area
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Website  vs  Brand  vs  Entity Authority

ENTITY 
AUTHORITY

Company 
Website

3rd Party  
Reviews

Google My 
Business

Facebook

Other Social

PR Mentions

Directory  
Listings
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Links to Website: Still King, but…





Today: Google My 
Business is the 

Primary Source of 
Company Data 
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Anything that Google can track as 
a touchpoint between you and 
your customers is a possible 

engagement signal 
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The Theory

Genuine Indicator 
Harder to Game



HOW GOOGLE MAY BE 
MEASURING ENGAGEMENT 
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What Google Knows (from data it can see)

On Google On Your 
Website

Within Google 
My Business

On the 
Internet

Other (scary 
stuff)

Link Clicks 

YouTube watches 

Answer Boxes 

Also Asked 

Ad Clicks 

LSA Data

Time on page 

Time on site 

Pageviews 

Bounce rate 

Pages/session 

Scroll Depth 

Conversion Rate 

Review responses 

Q&A 

Message response 
times 

Photos viewed

Links on Websites 

Social Presence 

Mentions in press 

Directories (Local & 
Industry)

Gmail users that 
open newsletter 

Contact info on 
Android phone 

Map Directions 

WAZE/Maps Trips



SIMPLE ACTIONS YOU CAN TAKE 
TO DEMONSTRATE 

ENGAGEMENT 
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Review Responses
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Engagement: Messaging & Quotes
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Questions & Answers



10/7/20 23

GMB Posts with Actions
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Consistent Stream of Photos



HARDER ACTIONS YOU CAN TAKE 
TO DEMONSTRATE 

ENGAGEMENT 
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Critical Point: Must Be Measurable
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Long Form Educational Content & Metrics
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Active YouTube Channel
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YouTube Videos On Site
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Blog Post Home Runs 
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Get Reviews & Respond 

Answer Messages/Quote Requests 

One New Q&A 

One GMB Post 

One New Photo 

31

Weekly Practice for Engagement
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Peter Troast 

peter@energycircle.com

Start with GMB

mailto:peter@energycircle.com


END 


