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• Virtual Energy Audits, Quotes, Consultations & IAQ Monitoring 

• Financing Aggressiveness 
We’ll pay first X months 
No payments for 6 months (AC install urgency) 
6/12/18 months same as cash 

• Focus on “Zero Contact” Measures 
Heat Pump Water Heaters 
Rooftop Solar 
Crawlspace Repair 
Pool Pumps 
Exterior Moisture Control 
Generators 

• Reservations/Lists/Queues (scarcity —> urgency)
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Innovative Ideas We’re Hearing About
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The Core Premise of Healthier Homes 
Marketing for Home Performance Contractors 

COVID Data Update—the Homeowner Mindset 

Key Elements of a Healthy Homes Marketing 
Strategy 
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What We’ll Discuss
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THE CORE PREMISE OF 
HEALTHY HOMES MARKETING 

FOR HOME PERFORMANCE  
(no one understands)



Google Trends, 2004 to present 
 Taken April 15, 2020



$499
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Healthy Home Marketing 101

1

NOBODY  
CONNECTS HEALTH 
ISSUES WITH THEIR 

HOME ENVIRONMENT
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Healthy Home Marketing 101

1

NOBODY  
CONNECTS HEALTH 
ISSUES WITH THEIR 

HOME ENVIRONMENT

2

EVERYBODY  
WANTS TO FIRST 

START WITH A TEST
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The Chasm

Health 
Concerns 

Performance  
of the 

Building
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Pathway to Meaningful Business

• Standard Energy Audit + 
IAQ 

• Air Advice/Airthinx or 
other Monitoring Device?

1
DIAGNOSTIC 

PROCESS 
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Pathway to Meaningful Business

• Standard Energy Audit + 
IAQ 

• Air Visual PRO or other 
Monitoring Device?

• Envelope Control (air 
leakage) 

• Whole House Ventilation 

• Crawlspace Encapsulation 

• Duct cleaning and sealing 

• Moisture Control 

• Equipment Replacement 

1
DIAGNOSTIC 

PROCESS 
MEASURES WITH 
BUSINESS VALUE 2
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My Assumption:

COMPANIES DOING QUALITY 
WHOLE HOUSE WORK ARE 

PRODUCING HEALTHIER 
HOMES 



WHAT’S HAPPENING  
SINCE COVID-19? 

(a little data) 
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Air Purification Searches Exploding

Google Trends Last 30 Days 

 
 Taken April 15, 2020

 
 Taken April 29, 2020



Google Trends, Jan 15 to present 
 Taken April 15, 2020



KEY ELEMENTS OF A HEALTHY 
HOME MARKETING STRATEGY 
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• Minimize indoor emissions. 

• Keep it dry. 

• Ventilate well. 

• Protect against outdoor pollution. 
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Start with Principles: Connect the Dots

William W Nazaroff, PhD 
Daniel Tellep Distinguished Professor of Engineering 
University of California, Berkeley 
Editor, Indoor Air



Long From 
Landing 
Pages: 
Proven 

Conversion 
Machines
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• Envelope Control (air leakage) 

• Whole House Ventilation (Continuous Fresh Air System) 

• Crawlspace Encapsulation 

• Duct Cleaning and Sealing 

• Moisture Control 

• Filtration 
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Pages for Core Healthy Home Services
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Air Sealing Page 
A tight house keeps pollution out of your home and 
prevents air leaks through dirty, moldy places. Learn More 
about Healthy Home Services. 

Insulation Page 
Insulation does more than just keep the cold and heat out 
of your house. A well insulated home typically means your 
house will maintain proper humidity levels, so there’s no risk 
of mold. See how a house that works as a system is a 
healthier home.  
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Cross Reference Within Your Services
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Context within Site Architecture

Google uses your navigational structure to determine 
priority, contextual relevance, comprehensiveness
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Blog & Article Content That Connects

• Air Purifiers & COVID-19 

• The Air in Your House--Where’s it Come From? 

• Is Your House Making You Sick? 

• The Benefits of a Fresh Air Ventilation System 

• Your House, Your Kids and Asthma 

• Low Levels of Carbon Monoxide--Are You Safe? 

• Pests in Your Walls--Not Just an Annoyance 

• Choosing Healthy Materials for Your Home 

Getting Found = Having Content
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FAQ’s: Short & Sweet & Easy Content

• Is a standalone air filter enough? 

• What is an appropriate humidity level in my home? 

• Does indoor air quality impact asthma? 

• Are mouse droppings a health issue? 

• Are low levels of carbon monoxide safe? 

• Will a tighter house keep smoke from fires out? 

• Xxx 
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• Measures We 
Implemented 

• Voice of the 
Homeowner 
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Case Studies
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Facebook Advertising 

Best Targeting of Healthy Home Prospects 
Awareness Building First 

Lead Conversion Secondary
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Facebook Advertising 

Best Targeting of Healthy Home Prospects 
Awareness Building First 

Lead Conversion Secondary
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Paid Search Advertising 

Xxx
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• Content Fundamentals (for website and content marketing) 
Connecting Your Work to Healthy Home Principles 

Long Form Healthy Home Landing Page 

Diagnostic Service Page 

Core Services Pages 

Cross Reference/Crosslink Services to HH Benefits 

Frequently Asked Questions 

Blog Posts and/or Articles 

Case Studies 

Explainers: video & infographic 

• Marketing Tactics 
Paid Search Marketing 

Display & Remarketing  

Facebook & Social 
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Summary: HH Marketing Fundamentals

peter@energycircle.com
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QUESTIONS? 

Peter Troast 

peter@energycircle.com 
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