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Upcoming Webinars

May 5 - What Are Your Online Competitors Up To? Conducting An Assessment 

May 12 -  Live Video Critique Part 2: With Senior Media Producer Jake VP 

May 19 - Call Tracking: A Hidden Source of Value for Customer Insights 

May 26 -  Marketing Heat Pumps: How To Handle Common Consumer Objections 

June 2 -  Tentative: Update on Hope for Homes Legislation 

June 9 -  Marketing Heat Pumps: How to Target the Anti-Fossil Fuel Audience 

June 15 -  How the New Apple iOS Privacy Update May Impact Marketing 
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What We’ll Discuss

1

2

3

LEAD FLOW IN 2021: PHONE vs FORM vs CHAT 

CALL TRACKING EXPLAINED—THE HOW AND THE 
WHERE 

CALL TRACKING DATA AND THE INSIGHTS IT 
PROVIDES 
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LEAD FLOW IN 2021 
PHONE vs FORM vs CHAT
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1. Lead Form 
2. Phone Call 
3. Live Chat on Website 
4. Message from Google 
5. Message from Facebook Messenger 
6. Quote Request from Google 
7. Bid Request from Aggregator 
8. Text Message

DAT
E

Evolving Contact Channels
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Growing Demand for Instant Gratification

29%

71%

Web Forms vs Phone/Chat

~135 Energy Circle Websites 

23%

77%

20182017

22%

78%

2019 2020

18%

82%
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How Did You Hear About Our Company?

“Saw a Truck”

“On the Internet” “Heard an Ad”

“From a Friend”
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CALL TRACKING EXPLAINED
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Our Preferred Product

$40-$100/month 
(based on minutes)
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Dynamic Number Swapping
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Google My Business
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Off-Line Tactics
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Branded Numbers are Rare
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CALL TRACKING  
DATA & INSIGHTS
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Lead Volume
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Call Attribution
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Attribution & Qualification



5/19/21 20

Far More Accurate Than GMB Insights

GMB 
Insights

CallRail
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Full Tracking by Call
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Calls by Day & Time
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Missed Calls
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Call Recording—High Value
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Success in High Performance Contracting 

First Touch is Critical 

Most Leads are Single Measure 
You are Selling Something Different 

Experience Has to Be Better Right From Start
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THANK YOU! 
QUESTIONS? 

peter@energycircle.com
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