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02/04 - 02/06: Better Buildings by Design: Efficiency Vermont | Burlington, VT 

02/11 - 02/12: Building Performance Association Northeast Regional | Saratoga Springs, NY 

02/24 - 02/26: RESNET | Scottsdale, AZ 

03/09 - 03/11: Better Building Better Business WI | Wisconsin Dells, WI 

03/17 -03/18: Building Science Conference & Expo | Knoxville, TN 

04/27 - 04/30: 2020 Building Performance Association National Conference | New Orleans, LA 

Energy Circle On The Road
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Quick Summary—the Local Search/Proximity 
Challenge for Service Area Businesses 

Tools to Assess Your Rankings 

Interpreting the Data—What We’re Learning 

What To Do About It (Future Webinars) 
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What We’ll Discuss
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Previous Webinar



THE LOCAL SEARCH 
CHALLENGE 

(overcoming Google’s proximity bias)



Google 
Paid 2-4

Google 
Local 

3 Pack

Organic

Today’s Typical SERP—Solar, Insulation
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Google 
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3 Pack

Organic

Local Services 
 Ads

Today’s Typical SERP—HVAC
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#1 Ranking Factor: Proximity to Searcher
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1.PROXIMITY 
2. GOOGLE REVIEW RATINGS AVERAGE 

3. GOOGLE REVIEW RATINGS QUANTITY 

4. GOOGLE MY BUSINESS COMPLETENESS & ENGAGEMENT 

5. WEBSITE KEYWORDS 

6. LINKS (as local as possible)
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Factors Influencing Local Ranking



POLL 



TOOLS TO ASSESS RANKINGS 
(Energy Circle’s Top 3)
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BrightLocal Ranking Tool
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SEM Rush Rankings Tool
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PlacesScout Ranking Tool

Mimics Search from a 
Specific Geographic 
Point



PLACESSCOUT: 
INTERPRETING THE DATA 

(what we’re learning so far)



Maps  
(aka Local 

Pack) 

Organic 
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Low Competitive Terms:“Energy Audit”

Maps Organic 

150 Miles 150 Miles



1/29/20 18

Map vs Organic: “Duct Sealing Test”

Maps Organic 

150 Miles 150 Miles
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High Competition Term:“heating repair”

Maps Organic 

45 Miles
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High Competition Term:“AC Installation”

Maps Organic 

20 Miles
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The “near me” Factor (organic)

“Insulation Company” “Insulation Company near me” 
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The “near me” Factor (maps)

“Insulation Company” “Insulation Company near me” 



THOUGHTS/FINDINGS 
(towards an action plan)
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1. Proximity to Physical Address Still Dominates 

2. Important Variations Between Organic & Google Maps  

3. Keyword Competitiveness is a Big Factor 

4. Decay from Physical Address Isn’t Uniform 

5. Localized Rankings Should Inform Your Digital Priorities 

6. Excellent Competitive Research Tool
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Learnings from PlacesScout



QUESTIONS? 

Peter Troast 

peter@energycircle.com 

mailto:peter@energycircle.com

