
IS GOOGLE THE ONLY SEARCH 
ENGINE THAT MATTERS?

Peter Troast, Founder & CEO 

Energy Circle Webinar Series 

May 18, 2022



5/18/22 2

Recent & Upcoming Webinars

April 20 — Local Service Ads: Overhyped or a “Google Guaranteed” Success? With 
Special Guest Paid Search Manager Cassandra Hutcheson  

May 4 — Preparing for a Summer Like No Other 

May 18 — Is Google the Only Search Engine Worth Thinking About? 

June 8 — The Value of Peer Groups—Panel Discussion 

June 15 — Videos for Recruiting—a Critique
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THE SEARCH ENGINE LANDSCAPE BEYOND 
MOTHER GOOGLE  

THE OTHER SEARCH ENGINES AND THEIR 
DIFFERENCES ACROSS THE SERPS 

OUR DATA ON BING, AND DECISION SUPPORT 
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What We’ll Discuss

1
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THE SEARCH ENGINE 
LANDSCAPE  
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Guilty as Charged!
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Google Remains Dominant But…
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Google Remains Dominant But…

12% = 479,000,000 Searches/Day
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Driver #1: Privacy
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ADS

Driver #2: Ad Avoidance
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Growing Privacy Concerns

KPMG 
Corporate Data Responsibility Report 
August 2021 
n=2000



5/18/22 15

Will Privacy Begin to Matter?

Source: Duck Duck Go
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DIFFERENCES ACROSS THE 
SEARCH ENGINES  
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THE CASE FOR  
MICROSOFT ADS/BING  

(or not)  
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Demographics

Google Bing

Younger <35 
Less Likely Children 

Educated 
Tech Savvy

Older 35+ 
Children 

More Blue Collar 
Less Techy 
Seattle*
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Paid Search Performance

Click Through 
Rate (CTR)

Cost Per Click  
(CPC)

Conversion 
Rate (CR)

Google 5.21% $4.03 16.25%

Bing 2.21% $1.35 1.88%

Energy Circle Aggregated Accounts  
January to December 2021
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Paid Search Performance

Click Through 
Rate (CTR)

Cost Per Click  
(CPC)

Conversion 
Rate (CR)

Leads for 
$1000

Google 5.21% $4.03 16.25% 40

Bing 2.21% $1.35 1.88% 14

Energy Circle Aggregated Accounts  
January to December 2021
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SEO Differences

Google Bing

Keywords Pages vs Keywords Keywords

Backlinks Good links + Content 
Quality Good Links

Social Signals No Special Role* Key Ranking Factor

Multimedia Content Emphasizes Text Based Likes Multimedia

Technical SEO Some Restrictions More Tools

Search Engine Journal 
February 2022
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• Other Search Engines are Only for Very Sophisticated Campaigns 

• Don’t Consider Bing Unless Budget is Significant & Google is Tapped 
Out 

• Most of the Time, More Investment in Google is the Right Answer 

• Stay the Course on Google Organic Optimization but be Aware of 
Bing’s Differences 

• Keep an Eye on Growth in Privacy Concerns 

• Don’t Neglect Apple Maps
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Conclusions
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THANK YOU! 

QUESTIONS OR COMMENTS? 

peter@energycircle.com
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