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HOW DO YOU DETERMINE IF 
YOUR WEBSITE IS IN NEED OF 

A REFRESH? 
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Easy to Contact You 

Get a Quote or Consultation 

Find Out if Their Home is Good Candidate 

Check Out Your Company 

Learn About Your Services 

Understand the Math (and Financing Options) 

 7

Can Your Visitors Accomplish Their Goals?



Content 
New Services 

Enhancements to Current Pages 

Blog Posts 

Case Studies & Testimonials 

Design 
Current Aesthetic Trends—Use of Whitespace, Simplicity 

Imagery—Photo, Video, Infographic 

Does it Feature Content 

Functionality for Users 
Live Chat 

Online Appointment Setting 

Interactive Tools—Finance Calculator, Energy Savings 

Solar Look by Housing Type 
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Elements of a Website Refresh
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1. CONVERSION RATE IN RELATION TO TRAFFIC 

2. KEYWORDS YOUR SITE RANKS FOR 

3. PAGES ON YOUR SITE THAT RANK FOR 
KEYWORDS 

4. TOP VISITED PAGES IN RELATION TO TOP 
CONVERTING PAGES 

 9

What Do Your Critical Indicators Say?
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LEADS / TRAFFIC 

=  

CONVERSION RATE
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How Conversions are Measured

29%

71%

Web Forms vs Phone/Chat

2016

~135 Energy Circle Websites 2018

31%

69%

23%

77%

20182017
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Why Conversion Matters So Much

Before After
All Web Traffic 1625 1625

Conv Rate 7.72% 9.39% +1.67 / 22%

Leads 125 153 +27

Lead -> Job 12% 12%

Jobs 15 18 +3

Ave Job 22,500 22,500

Revenue $337,500 $405,000 67,500
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Organic

Paid

Direct

Email

Social

0% 3.2% 6.4% 9.6% 12.8% 16%

2.93%

10.11%

3.93%

15.07%

9.42%

Data from 65 Energy Circle Clients, 12 months of 2018

Average Conversion Rates by Channel



CONVERSION RATE & TRAFFIC 
Traffic steady but conversion declining?

1
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Conversion Rate & Traffic

• Steady Traffic 
• Decline in Conversion 
• No Significant Site Changes 
• Status Quo Results in Conversion Decline
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Conversion Rate & Traffic

• Modest Traffic Growth 
• Substantial Conversion Rate Improvement 
• Consistently Refreshed Site Content 
• A/B Testing of Conversion Page Elements



# OF KEYWORDS FOR WHICH  
SITE IS RANKING 

Does Your Website Rank for the  
Most Important Search Terms?
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Search Queries 
for which Site 
Pages Rank on 
Page 1 
(Organic) 

• 40 Unique Keywords 

• Shows 
Comprehensiveness 
of Content 

• Site Content is 
Relevant to Diverse 
Set of Search Terms 

• Reaching Broader 
Audience 



DIVERSITY OF SITE PAGES 
RANKING FOR IMPORTANT 

KEYWORDS 
How well does your website dominate search results? 
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Diversity of Site 
Pages that Rank 
for “Energy 
Audit” 

• 4 Pages Ranking 

• Signals to Google: 
Site is Highly 
Relevant for that 
Service 



TOP VISITED VS TOP CONVERTING 
Are your most popular pages working for you  

(i.e. generating leads)? 
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Do Top Traffic Pages Match Conversions?



Healthy 
Diversity of 
Pages that 
Convert 

• Phone Calls in This 
Example  

• Home Page Always 
Wins 

• Goal is Many Pages 
that Convert 
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1. CONVERSION RATE IN RELATION TO TRAFFIC 

2. KEYWORDS YOUR SITE RANKS FOR 

3. PAGES ON YOUR SITE THAT RANK FOR 
KEYWORDS 

4. TOP VISITED PAGES IN RELATION TO TOP 
CONVERTING PAGES 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What Do Your Critical Indicators Say?



END


