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What We’ll Discuss
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Seasonality Triggers—A Little Bit of Data 

Website & Content Fundamentals 

Quick-to-Deploy Tactics When Temperatures Trigger 
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Before it Gets Hot?
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Air Conditioning
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Air Conditioning This Year
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WEBSITE & CONTENT  
FUNDAMENTALS TO BE READY
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Not a Great Message on May 15
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Manage the Seasonal Transition
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Campaign-able Messaging
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Generic “Services” Navigation
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Separate Seasonal Services!
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In Solar: Tax Credit Step Down Urgency
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Updating AC Repair and Installation Services 

Updating Core Product Pages 
 Heat Pumps 

 Mini Splits 

Value of Insulation in Summer 

Frequently Asked Summer/Cooling Questions 

What’s Different from Last Year—Relevancy = Timeliness
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Deepening/Freshening Your Core Content
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• The Hidden Sources of Heat in Your House  

• Why It’s Not Too Early to Start Thinking About Your AC System 

• 5 Reasons Why AC Maintenance is KEY 

• Infographic: Our AC System Maintenance Checklist 

• Promotion: $50 off a spring energy audit 

• Strategies to Save on Air Conditioning this Summer 

• Infographic: Is Your Home Ready for Summer? 

• 3 Ways to Keep Your Home Cool That You May Not Have Thought Of 

• The Value of Insulation in Summer
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Blog Content Ideas

Critical —> Internal Linking to Key Conversion Pages
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Change Up Your Google Categories



KEY TACTICS FOR THE  
SEASONAL TRANSITION
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• Short Lead Times 

• Significant Reach—Quickly 

• Less Dependent on Demand 
Paid search depends on search volume 

• Target Audiences that Can Act Quickly 
Existing Customers 

Aging Quotes 

• Doesn’t Blow Budget
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Choosing Quick-to-Deploy Tactics
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• Email to Existing Customer Lists 

• Paid Facebook Advertising 

• GMB Posts 

• Display Advertising & Remarketing  

• Direct Mail (if you are production ready) 

• Paid Search Adjustments 
Increase geographic reach 

Increase bids 

More aggressive competitor campaigns 

• Modest Investment
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Tactics that are Fast to Deploy & Deliver Reach



10/25/17  22

Paid Facebook Advertising
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Retargeting: Do You Have Audiences Built?
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Google My Business Posts
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Paid Search (PPC)—Google Adwords
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Maximize Your Promotions
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FREE INSULATION QUOTE  
BY JUNE 15 

Strategy: 

Urgency play 

Actually a standard offer 

Builds insulation awareness 

Possible Mediums: 

Facebook 

Paid Search 

Website 

Direct Mail 
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Create Deadlines (sometimes artificial)
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• Seasonal Messaging on Home Page 

• Summer-related Content Refreshes 

• Consistent Seasonal Messaging 

• Google My Business Category Swap 

• Maximize Promotions 

• Quick to Deploy Tactics 
Email, Direct Mail 
Facebook, Display & GMB 
In the Can Specials 
Early PPC
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Check List



THANK YOU! 

QUESTIONS OR COMMENTS? 

peter@energycircle.com


