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What We’ll Discuss

1

2

3

The Why & When of Promotions 

Types of Promotions  
—What works  
—Not all promos sacrifice margin 

Anatomy of a Comprehensive Promotion Strategy 



THE WHY & WHEN OF PROMOTIONS
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Traditional Marketing Definition

In marketing, promotion refers to any type of 
marketing communication used to inform or 
persuade target audiences of the relative merits of a 
product, service, brand or issue. The aim of 
promotion is to increase awareness, create interest, 
generate sales or create brand loyalty. It is one of 
the basic elements of the market mix, which includes 
the four Ps: product, price, place, and promotion.

 McCarthy, Jerome E. (1964). Basic Marketing. A Managerial Approach.
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1. To present information to consumers. 
2. To increase demand. 
3. To differentiate a product.
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3 Reasons for Promotions



Discounts
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• When You Need to Move the Market 
Seasonal temperature change arrives late 

• When You Need to Utilize Excess Capacity 

• When You’re Releasing a New Product or Service 

• When You Want to Maximize a Manufacturer’s Standard 
Promotion 

• When You’re Needing to Spend Co-op Marketing Dollars (aka 
other people’s money)
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Some Reasons to Run Promotions





TYPES OF PROMOTIONS
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• Discounts 

• Rebates 

• Date specific  

• Buy X Get Z  

• Bundles 

• Financing deal 

• Enter to win — giveaways
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Some Types of Promotions



COMPREHENSIVE, INTEGRATED 
PROMOTION CAMPAIGNS
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Promotions Speed the Buying Cycle

Awareness

Decision 

Evaluation

Interest

Purchase 
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The Role of Various Tactics

Awareness Ripening Closing
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The Role of Various Tactics

Awareness Ripening Closing

Google Ads

Print Ads

Community
Radio

Display Ads

Organic & SEOFacebook Ads

Social Media

Direct Mail

Retargeting

Reviews

Referrals

PR
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Integrated Promotions: Role of Tactics

Awareness Ripening Closing

Google Ads*

Facebook Ads

Display Ads
Retargeting

*Final Attribution



Landing Page 
Goal: Conversion  

Unique page  
Conversion tracking 

Deadline 
 



Featured Website 
Content 

Goal:  
Landing Page Traffic 

 All pages 

 



Display Ads 
Goals: Awareness 

PPC Support 
Clickthrough 
High Impressions 

Lower Clickthrough 

100 clicks 
CTR: 1.53% 
CPC: $0.13 

Cost: $15.28 
 



Facebook Ads 
Goals: Awareness 

Clickthrough 
High Impressions 

Lower Clickthrough 

16K impressions 
CTR: .82% 
CPC: $1.50 
Cost: $203 

 



Google Ads 
Goals: 

Clickthrough 
High Impressions 

Lower Clickthrough 

 



Google My Biz 
Offer Post 

Goal: 
Awareness  

High Impressions 
Lower Clickthrough 

53 views 
1 click 
1 week 
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Creative Consistency is Critical
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• Multi-channel Integrated Tactics 
Awareness —> Close 

• Campaign Mindset 
Clear start & finish 

Role of each channel 
Consistency of creative and messaging 

• Set Up to Measure Everything 

• Clear Intent & Focus (Be Selective and Do it Well) 

• Know the Fine Print
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Keys to Making Promotions Effective



THANK YOU! 

QUESTIONS OR COMMENTS? 

peter@energycircle.com


