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Landing Pages: What Do We Mean? 

The Case for Advanced Landing Pages 
—performance data 
—integrating your core service pages  
—Google Quality Score (Relevance) 

Blueprint for the Ideal Landing Page 

When to Use and for What Specific Services  
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What We’ll Discuss
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LANDING PAGES:  
WHAT DO WE MEAN? 
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Clarifying Landing Pages

A landing page, sometimes known as a 
"lead capture page", is a single web page 
that appears in response to clicking on a 
search engine optimized search result, 
marketing promotion, marketing email, or an 
online advertisement.
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Other Types of “Landing Pages”

MicrositesTrap (Squeeze) Pages
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1. Provide helpful, relevant content 

2. Deliver an engaging user experience 

3. Encourage users to take the desired action
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3 Core Goals of an Landing Pages
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3 Core Goals of an Landing Pages

Every Page Should Do This



THE PERFORMANCE CASE FOR 
ADVANCED LANDING PAGES 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Contractor 1

Contractor 2

Contractor 3

Contractor 4

Contractor 5

Contractor 6

Contractor 7

Contractor 8

Contractor 9

Contractor 10

Contractor 11
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10.71%

Data from Energy Circle Clients, 12 months of 2018

Average Conversion Rates: Select Companies
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Why Conversion Matters So Much

Before After
All Web Traffic 1625 1625

Conv Rate 7.72% 9.39% +1.67 / 22%

Leads 125 153 +27

Lead -> Job 12% 12%

Jobs 15 18 +3

Ave Job 8500 8500

Revenue $127,500 $156,060 +28,560 



Long Can Be Good
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Engagement AND Conversion
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Conversion = ROI



BLUEPRINT FOR THE IDEAL  
LANDING PAGE 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1. Users first read in 
a horizontal movement, 
usually across the upper part 
of the content area.  

2. Next, users move down the 
page a bit and then read 
across in a second horizontal 
movement that typically 
covers a shorter area than 
the previous movement. 

3. Finally, users scan the 
content's left side in 
a vertical movement.. 

Source: Nielsen Norman Group, 
2006.
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Users read web pages in an F-shaped pattern
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Trust Symbols



POLL 



WHEN TO USE  
ADVANCED LANDING PAGES 

for which services  

in what priority 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Candidates for Advanced LP’s 

Whole House Services 

Installation 

Insulation & Air Sealing 

Energy Audits 

Healthy Home 

Battery Storage 

Smart Home 

Ventilation 

Solar Financing 

Heat Pumps & HPWH’s 
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Where More is Better

Keep it Simple 

Service 

Repair 
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Top Landing Traffic



10/9/19

• Most Important Services 

• Most Complex Value Propositions  

• Pages Getting Landing Traffic Now 

• Careers Page 

• Pages with Low Engagement/High Exits
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Setting Your Landing Page Priorities
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Peter Troast 
Energy Circle 

207.847.3644 

ptroast@energycircle.com 

Twitter: @EnergyCircle 

LinkedIn: http://www.linkedin.com/in/petertroast 

Energy Circle PRO Blog: www.energycircle.com/pro/blog 
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Contact
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