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DOES YOUR WEBSITE TELL A COMPELLING STORY? 

ELEMENTS OF A KILLER CAREERS PAGE  

MARKETING TACTICS TO SUPPORT RECRUITING  

SHOULD YOU USE RECRUITING MANAGEMENT 
SOFTWARE? 
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DOES YOUR WEBSITE TELL A 
COMPELLING STORY? 

(aka serve the prospective employee audience)
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Who is Your Website For? (Personas)

Buyer Personas

Ideal Employee Profile
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Differentiation Story
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Differentiation Story
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Are You Memorable?



FIRST THINGS FIRST:  
A KILLER CAREERS PAGE



Long Form  
Careers Page



Long Form  
Careers Page
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Excellent team 
photography 

2
Differentiate on 

mission 



MARKETING TACTICS TO 
SUPPORT RECRUITING
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Use Google Posts

Simple, no-cost promotions 

Key part of brand search 
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Facebook Targeting
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Targeted Facebook Advertising

Budget: $10/day 
24,000 Impressions/week 

46 Clicks 
Cost per Click: $2.12
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Paid Search

Insulation Careers 
Budget: $30/week 

150 Impressions/week 
Click Through Rate: 5.33% 

8 Clicks 
Cost per Click: $3.75

HVAC Careers 
Budget: $44/week 

179 Impressions/week 
Click Through Rate: 3.84% 

7 Clicks 
Cost per Click: $6.29



POWER OF RECRUITING 
MANAGEMENT SOFTWARE
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Job Board Integration
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Simplify Application Process
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Recruiting Management Software



QUESTIONS? 

peter@energycircle.com
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