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Upcoming Webinars

January 13 - Implications of the Solar Tax Credit & How to Adjust Your 
Marketing Accordingly with Solar Strategist Abby Yolda 


January 20 - What Are You Planning for 2021?  An Expert Contractor Panel 


January 27 - Video Marketing: Does It Belong in Your Marketing Mix—and 
Where?


February 3 - Marketing Heat Pumps: What Keyword Search Data Tells Us 
About the Consumer Mindset 


February 10 - Newly Accessible Streaming Services: Should You Be Using 
Spotify, Hulu, & More for Marketing?
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Why We’re So Focused on Local Search


2020 Local Search Ranking Factors Report


Specific Actions You Can Take 
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What We’ll Discuss
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WHY ALL THIS FOCUS ON 
LOCAL SEARCH?



Google

Local


3 Pack

Organic

Local Services 
 Ads



2020 LOCAL SEARCH RANKING 
FACTORS REPORT 
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Wisdom of the Experts Methodology



To what extent do each of the following 
thematic areas of local search contribute to 
rankings at Google?
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Local Pack Ranking Factors
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Changes Over Time
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Top Factors—Local Pack

Which individual factors do you think have the biggest impact on Local Pack/Finder rankings?
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Organic Ranking Factors
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Top Factors—Organic Ranking

Which individual factors do you think have the biggest impact on Local Organic rankings?
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Local Pack vs. Organic Factors
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Organic Drives Local Pack

Ranking Here

Improves 
Ranking Here

}
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Top GMB Conversion Factors

Which individual factors do you think have the biggest impact on conversions from GMB?
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Top GMB Negative Factors

Which individual factors do you think are the most HARMFUL to your rankings?



1/6/21 20

Top GMB Negative Factors

Which individual factors do you think are the most HARMFUL to your rankings?
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• Actively Manage Your Google My Business, esp Categories


• Pursue Google Reviews for Volume, Star Average and Keywords 


• Use GMB Engagement Options (Messaging, Request a Quote, Q&A)


• Maintain a Strong, Trusted Website


• Have a Clear and Consistent Content Creation Strategy


• Build Up Your Links from Other Websites


• Assure No Business Address Issues
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What’s It All Mean to You?

peter@energycircle.com
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QUESTIONS?
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